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Place CompetitivenessPlace Competitiveness

 Measuring local and regional competitiveness, asMeasuring local and regional competitiveness, as
opposed to national competitivenessopposed to national competitiveness

 What is competitiveness?What is competitiveness?

 What determines competitiveness?What determines competitiveness?

 Competitiveness is increasingly being measured in termsCompetitiveness is increasingly being measured in terms
ofof creativitycreativity,, knowledgeknowledge and environmental conditions,and environmental conditions,
rather than purely on accumulated wealth.rather than purely on accumulated wealth.







70

80

90

100

110

120

130

140

150

160

170

1860 1870 1880 1890 1900 1910 1920 1930 1940 1950 1960 1970 1980 1990 2000 2010 2020

In
de
xo
fG
D
P
pe
rC
ap
ita

Year

Index of Gross Domestic Product per Capita for Wales and London 1871-2007
(UK=100)

London

Wales

Source: Based on Nicholas Crafts (2005) Regional GPD in Britain, 1871-911, Scottish Journal of Political
Economy, Vol. 52, No. 1







ConclusionsConclusions
 The world is flattening but is still incredibly spiky.The world is flattening but is still incredibly spiky.

 A growing competitiveness divide.A growing competitiveness divide.

 Creativity not a purely urban phenomenon.Creativity not a purely urban phenomenon.

 Fair access to economic opportunity across the nation as a wholeFair access to economic opportunity across the nation as a whole..

 TradeTrade--off of lifestyle benefits against business performance ?off of lifestyle benefits against business performance ?

 SelfSelf--fulfilling prophecy if there is little opportunity.fulfilling prophecy if there is little opportunity.

 Policy tools either urban biased or overly generic.Policy tools either urban biased or overly generic.

 Need for a more refined socioNeed for a more refined socio--economic understanding.economic understanding.



Thank YouThank You


