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The World in Numbers: THE WORLD IS SPIKY
by Richard Florida

Population:

Urban areas house half of all the world’s
people, and continue to grow in both rich
and poor countries.

Map by Tim Gulden, University of Maryland
From Richard Florida, “The World is Spiky,”
The Atlantic Monthly, October 2005




The World in Numbers: THE WORLD IS SPIKY
by Richard Florida

Light Emissions:

Economic activity — roughly estimated here
wusing light-emissions data — is remarkably
concentrated. Many cities, despite their
large papulations, barely register.
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Map by Tim Gulden, University of Mary
From Richard Florida, “Tlhe Wodld is Sp:
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The World in Numbers: THE WORLD IS SPIKY
by Richard Florida

Patents:
Just a few places produce most of the world’s
innovations. Innovation remains difficult without
a critical mass of financiers, entrepreneurs, and
scientists, often nourished by world-class
universities and flexible corporations.
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Map by Tim Gulden, University of Maryland
From Richard Florida, “The World is Spiky,”
The Atlantic Monthly. October 2005



The World in Numbers: THE WORLD IS SPIKY
by Richard Florida

Scientific Citations:

The world’s most prolific and influential
scientific researchers overwhelmingly
reside in U.S. and European cities.
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Map by Tim Gulden, University of Maryland.
From Richard Florida, “The World is Spiky.”
The Atlantic Monthly, October 2005

Place and ‘creativity’

‘Rise of the creative class’ (R Florida)

— Talent & creativity: mobile ‘raw material’ of the knowledge
economy

— The ‘bobo’ creative ethos?

— Cities: how attractive as places to live and work?
Whereas in the ‘Industrial Age’ people followed jobs, in
the Knowledge Economy jobs follow people (who move
to ‘talent’ pools or ‘Creative Cities’)
Quality of Place

— creativity (bohemians, creative class)

— openness, diversity, tolerance (melting pot)

— distinctiveness, authenticity of built, natural, and cultural

environments

Application of model in UK

— continued debate on links to economic outcomes

— redefining and reworking




Who are the ‘creative Place Competitiveness
class’?

Measuring local and regionall competitiveness, as
Opposed tornational competitiveness

The creative core The creative core consists of those
0, people who invent, take out patents ’ A
9.7% and thereby drive the economic and What is com pet|t|VeneSS?

technological development.

The creative professionals The creative professionals do not \What determines Competitiveness?

have as clearly a connection with
25 59 technological development. They
D070 educate, manage, care take as well

as develop models and thoughts and Competitiveness!is increasingly being measured in terms
iy b th e of creativity, kmowledge and environmental conditions,
eveopmant. rather than| purely: onfaccumulated wealth.

The bohemians The bohemians make out the
artistically creative part. They are at
the same time part of the class and
a crucial factor attracting the other

two sub groups.

Source: Florida 2002
e




Relationships between Competitiveness,
Innovation and Knowledge

|
T

Innovation  « creation & distribution of new ideas
« transformation of new ideas into commercial value

o development of new products & processes

[
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Input factors

R&D expenditure Table 3.06: Regional UK Competitiveness Index 2008 (UK=100)

Economic Activity Rates
Business Start-up Rates per 1,000 Inhabitants
Number of Business per 1,000 inhabitants Rank  Region UK Competitiveness UK Competitiveness
‘GCSE Results - 5 or more grades A* to C Index 2008 Index 2006
Proportion of Working Age Population with NVQ Level 4 or
Higher
Proportion of Knowledge-Based Business

London 125 1138
South East 108.7 1105
Eastern 105.6 106.0
East Midlands 97.7 96.1
South West 95.0 949
MNorth West 945 923
West Midlands 944 92.7
Scotland 94.3 94.2
Yorkshire and The Humber 896 90.5
Northern Ireland B8 88.0
Wales 86.8 867
Morth East 831 84.2
i Bgion it o

Gross weekly pay

Gross Value Added per head at current basic prices
Exports per Head of Population
Imperts per Head of Population
Propoertion of Exporting Companies
Productivity - Output per Hour Worked
Employment Rates

L Y Y

unempleyment rates




Index of Gross Domestic Product per Capita for Wales and London 1871-2007
(UK=100)

Rural-Urban breakdown

GB Population Breakdown by Local Authority Level Urban-Rural Classification (%)

Region

% of Total GB Population

Major Urban

30.16

Large Urban

16.93

Other Urban

16.59

Significant Rural

13.31

Rural-50

11.88

Rural-80

11.13

1860 1870 1880 1890 1900 1910 1920 1930 1940 1950 1960 1970 1980 1990 2000 2010 2020

Year

Source: Based on Nicholas Crafts (2005) Regional GPD in Britain, 1871-911, Scottish Journal of Political
Economy, Vol. 52, No. 1

Regional Population Breakdown by Broad Local Authority Level
Urban-Rural Classification (%)

Urban Localities | Rural Localities

Total

East Midlands

44.7 553

100.0

Eastern

40.3 59.7

100.0

London

100.0 -

100.0

Nerth East

44.6 55.4

100.0

Nerth West

80.5 19.5

100.0

Scotland

65.4 34.6

100.0

South East

52.0 48.0

100.0

South West

38.8 61.2

100.0

Wales

66.8 33.2

100.0

West Midlands

65.1 34.9

100.0

Yorkshire and
Humberside

65.1 34.9

100.0

GB

63.7 36.3

100.0




Results

UK Competitiveness Index by Local Authority Level Urban-Rural Classification
{Mean Average=100)

Competitiveness Index at Regional Level by Local Authority

Urban-Rural Classification (Mean Average=100)

Urban Localities

Rural Localities

All Localities

East Midlands

94.23

95.36

94.86

Eastern

101.70

98.46

99.77

London

114.93

114.93

North East

85.45

83.26

84.23

Region

Competitiveness
Index 2008

% Change 1997-
2008

% Change 2005-
2008

North West

<9035+

968>

91.63

Scotland

95.63*

90.00*

93.68

Major Urban

102.45

0.63

0.50

South East

105.48

105.56

105.52

Large Urban

94.93

0.28

0.16

South West

100.02

95.13

97.03

Other Urban

94.62

-0.20

0.02

Wales

86.45

86.60

86.50

Significant Rural

97.65

-1.06

-1.40

West Midlands

9011+

97.50%% >

92.69

Rural-50

95.84

-1.28

-0.89

Rural-80

94.93

-2.08

-2.52

Yorkshire and
Humberside

90.59

90.03

90.39

*#%p < 0.01:%* p<0.01; * p<0.05 (student’s t-test)




Change in the UK Competitiveness Index at Regional Level by Local
Authority Urban-Rural Classification

Table 4: Creative Class Location Quotients by Local Authority Level Urban-
- - Rural Classification (Mean Average=1)
% Change 1997-2008 % Change 2005-2008 Creative Creative
Urban Rural Urban Rural Creativ Creativ C & | Class less
Localities Localities Localities Localities . reative reative -ore 185 [es§
East Midlands 1.89 0.16 1.56 0.26 UK Region Class LQ | Core LQ Boho LQ | Boho LQ
Major Urban 1.08 1.11 S 1.17 1.06

Eastern -0.57 -1.67 0.40%* -1.47%* !
Tondon 0.67 1.44 Large Urban 0.94 1.00 0.98 0.94

North East 3.62% -0.47* 1.37 0.63 Other Urban 0.99 0.97 0.94 1.00
North West 0.33* -2.31* -0.25%** S3.41 Significant Rural 0.99 0.96 0.93 1.00
Scotland 1.48 -1.19 1.14%% -1.13%F Rural-50 0.02 001 0.90 0.03
South East -0.29% -2.15% -0.53% -2.05%* Rural -80 0.87 0.87 0.85 0.87
South West -0.48 -1.42 -0.61 -2.17
Wales -0.69 -3.31 -0.37%** -3.46%H*
West Midlands -0.68 -0.69 -0.65 -0.26
Yorkshire and
Humberside 0.17 -1.26 -0.77 -1.98
GB 0.32°%%% -1 440 0.20°%%* -1.58%k
kD <0.01:** p < 0.01; * p < 0.05 (student’s t-test)




Conclusions

Tables 8: Creative Class, Creative Core and Boho Location Quotients at a Regional Level by Local Authority Urban-Rural The world is flattening butis still incredibly spiky.
Classification (Mean Average=1)

Creative Class LQ Creative Core LQ Boho LQ A growing competltlveness divide.

Utban Rural All Urban Rural All Urban Rural All
Localities | Localities | Localities | Localities | Localities | Localities | Localities | Localities | Localities

East Midlands 084 0.91 0.90 0.94 087 0.88 0.80 0.67 0.69
Eastern 107 0.9 1.01 103 0.04 0.97 099 0.83 0.88
London L3l - Ll L33 - L 2 - 241 =8Il aCCess; to) ECONOMIC OPPOKLUNILY acress theination as a whole.
North East 0.82 0.82 0.82 0.86 0.86 0.86 0.57 0.54 0.56
North West <090 0.95 0.92 0.92 0.99 0.94 0.68 0.68
Scotland wa wa wa 095 087 090 0,65 0.70 067 Tirade-ofif of: lifiestyle benefitsiagainst bUsiNESs performance ?
South East 115 1.07 1.10 117 1.04 1.09 1.17 1.00 1.06
South West 094 0.94 0.94 0.95 092 0.93 0.90 098 0.96 ot E =g ’
Wales 058 0.87 087 003 0o oot 065 077 069 Self=fulfilling prophecy/ if thereris!little opportunity.
West Midlands < 0.83 0.97 0.89 0.85 095 0.90 0.56* 0.70* 0
Yorkshire and - ' : 4
Fumberside osr | oss | o | oss | oss | osr | om | os Policy tools either urbanibiasedior overly generic.
GB 1.03 0.96 1.00 1.04* 0.94* 1.00 L17H 0.80%+*

FPEO0LF p 001 p 2009 (shudent’s Hiest) Need|for a more refined socio-economic understanding.

Creativity not a purely’ Urbani phenomenon:
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