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Section one: Core elements

NUI Galway: Mission, Vision, Values

QOur Mission

To foster a vibrant community of students and staff, where distinguished learning,
impactful research, and creative thinking are shared with the world.

We will fulfil this mission over the coming years with renewed vision, and with our eyes
firmly on the opportunities and challenges ahead.

Our Vision

NUI Galway will be a leading global university, renowned for our distinctive areas
of research, recognised as an institution of choice for our teaching and scholarship,
celebrated for our outstanding engagement with wider society, and enriched by a
dynamic network of partnerships.

Our Values
The activities and work of NUI Galway are underpinned by five core values:

o  Ambition — we share a drive for excellence and leadership, working to a common
purpose with confidence in our mission

. Creativity — inspired by our unique location, a distinctive spirit of creativity
imbues everything we do

. Impact — our engagement and actions will make a meaningful difference in
Galway, across the country, and around the world

. Collaboration - strong, mutually-beneficial partnerships are at the heart of our
approach, as we engage locally and internationally

. Integrity — building on our rich heritage, we value openness, diversity and good
citizenship

©2017 Not to be reproduced or distributed without the express permission of NUT Galway Marketing and Communication Office 091 495851 NUI Galway Brand Book
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Section one: Core elements

NUI Galway brand marks

Our corporate identity communicates and embodies Our corporate identity system is
. . . . composed of a toolkit of core elements
all the attributes that characterise the unique personality working in concert. These core elements

e . k 1 1
and posmomng of NUI Galway. are our brand marks, our colour palettes

and typefaces and our copy-style.

Our identity is an investment in our future and, like any Brand mark
. . . Our brand marks identifies us and
investment, it requires careful management to protect expresses our brand values and

it and to allow it to grow in value. We have prepared these our corporate strategy.

guidelines to ensure it is used in a considered and effective ‘Vghatdls 2 bkr,a_nd mark?
rand mark’ is the precise term we
manner. use to describe the combined form
of our clock tower symbol and our
logotype panel as they appear in
a defined relationship.

The clock tower symbol

Our strong and distinctive clock tower
symbol is an expression of our market
positioning.

NUI Galway The logorrpepen
The words NUI Galway and OE Gaillimh
have been specially drawn and outlined

O E Gai 1 1 i m h in artwork. They should never be replaced

by any other typeface.

NUI Galway name

Our brand mark displays the names
NUI Galway and OE Gaillimh. Our full
legal name remains National University
of Ireland Galway and Oilscoil na
hEireann Gaillimh and is still used in
certain instances, refer to page 48 for

OE Gaillimh
NUI Galway

further information. We have chosen to
rationalise our name for general usage.
This will clarifies our message and assists
us in establishing our brand nationally

and internationally.

NUI Galway Brand Book ©2017 Not to be reproduced or distributed without the express permission of NUI Galway Marketing and Communication Office 091 495851
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Section one: Core elements

NUI Galway brand marks and the NUI Galway crest

We use our brand mark for all marketing
and communications purposes.
We limit the use of our coat of arms

to certain formal purposes.

NUI Galway

OE Gaillimh

Use the NUI Galway

brand mark on

« Student prospectus

« Promotional literature

« Website

« Stationery

+ PowerPoint presentations
« Display stands

« Advertisements

« Campus signage

« Merchandise

s Research papers

« Reports & publications

« Other applications, as appropriate

Use the NUI Galway
crest on

« Degrees and other parchments

« Ceremonial applications

« Formal university documents

« Formal regalia

« Formal personal invitations

« Formal recognition gifts

« Items for the President’s Office

« Other applications, as appropriate

©2017 Not to be reproduced or distributed without the express permission of NUT Galway Marketing and Communication Office 091 495851 NUI Galway Brand Book
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Section one: Core elements

NUI Galway brand mark

Quality

Our brand mark has been specially
created and, to ensure it continues to
perform at its best, it must not be redrawn
in any way.

In order to preserve the quality of

our brand mark it should always be
reproduced from digital master artwork
supplied by the NUI Galway Marketing
and Communications Office.

Master artwork files

Master artworks are available for
download from www.nuigalway.ie/staff
or from Brid Seoige, Brand Officer at
brid.seoige@nuigalway.ie / 091 494 144

Duplicating the brand mark by any
other means will lead to an unacceptable
deterioration in artwork quality.

Construction and lock-up

The relationship between the clocktower
symbol and the logotype in the NUI
Galway brand mark is shown below.

Minimum size
Do not reproduce the brand mark
at sizes less than 15mm wide.

Brand mark

NUI Galway

OE Gaillimh

Logotype

Naming and lock-up of elements of the brand mark.

B 7)1 NUI Galway
- OE Gaillimh

Clearance zone

To ensure that nothing interferes with
the brand mark’s visibility in printed
applications, we have created a protective
clearance zone to set off the brand marks
from type, photographs and illustrations.
The rectangles shown below represent
the minimum clearance zone.

Preferred position in layouts

The brand mark should appear in the
top left of the layout. It should be inset
a distance at least equal to the height
of the brand mark.

Minimum size of the brand mark.

NUI Galway
OE Gaillimh

Clearance zone of the brand mark.

Construction reference of the brand mark.

NUI Galway Brand Book
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NUI Galway colour and monochrome brand mark master artworks

Master digital artworks for our brand
mark is available from the NUI Galway

Marketing and Communications Office.
The brand mark may not be used without

the express permission of NUI Galway.

File formats
For high-end print applications Adobe

Ilustrator CS2 files are available in both

Al and EPS file formats. For in-house use
Windows compatible files are available in
TIFF format for output to colour printers

and in JPEG format for use on-screen.

OE Gaillimh

NUI Galway

NUI_Galway_BrandMark_A_Col.ai

NUI_Galway_BrandMark_A_Col.eps
NUI_Galway_BrandMark_A_Col.jpg
NUI_Galway_BrandMark_A_Col.tif

Note for Microsoft Word users

Word is unable to open EPs and AI
format files. To place EPs files into Word
documents use the Insert — Picture — From
File... command.

Special Irish First version

A version of the brand mark with the Irish
language on top is available for use when
required.

Colour versions

These artworks have been created to
print our brand marks using the four-
colour process only. There are no spot
Pantone colour artworks.

Monochrome versions

These artworks have been created
to print our brand marks in black
on any lighter background.

Our brand mark should never be
reproduced in any colours other

than those specified in this document.
See page ten.

NUI Galway

OE Gaillimh

NUI_Galway_BrandMark_B_Col.ai

NUI_Galway_BrandMark_B_Col.eps
NUI_Galway_BrandMark_B_Col.jpg
NUI_Galway_BrandMark_B_Col.tif

OE Gaillimh

NUI Galway

NUI Galway
OE Gaillimh

NUI_Galway_BrandMark_A_K.ai

NUI_Galway_BrandMark_A_K.eps
NUI_Galway_BrandMark_A_K.jpg
NUI_Galway_BrandMark_A_K.tif

NUI_Galway_BrandMark_ B_K.ai

NUI_Galway_BrandMark B_K.eps
NUI_Galway_BrandMark_B_K.jpg
NUI_Galway_BrandMark_ B_K.tif

©2017 Not to be reproduced or distributed without the express permission of NUT Galway Marketing and Communication Office 091 495851
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Section one: Core elements

NUI Galway brand mark usage guidelines

There are precise standards for preserving It isimportant that we use our brand

the integrity of our brand marks. These marks correctly ourselves and make sure
standards exist to ensure that our brand that others authorised to use them also
marks’ impact and recognition value will understand and practise proper use.

not be diluted through alteration.

OE Gaillimh - (0) eI
NUI Galway NUI Galway

Do not alter the colours of the brand marks. Do not create any alternate monochrome brand marks.

NUI Galway OE Gaillimh
OE Gaillimh NUI Galway

Do not replace the logotype text with any typeface. Do not use the logotype panel without the clock tower panel.

A ETIN
NUI Galway

OE Gaillimh
NUI Galway

Do not change the position or ratio of any elements within the brand marks. Do not distort the brand marks. When placing the brand marks into
MS Word ensure that they are not condensed along either axis.

NUI Galway Brand Book ©2017 Not to be reproduced or distributed without the express permission of NUI Galway Marketing and Communication Office 091 495851
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Section one: Core elements

NUI Galway brand mark usage guidelines continued

In order to preserve the quality of our
brand identity across all applications,
please use our brand marks according

to these guidelines.

OE Gaillimh OE Gaillimh
NUI Galway NUI Galway

X

Do not remove the white keyline around and between the clock tower Do not add a stroke to the white keyline to make it visible
panel and the logotype panel. on light-coloured backgrounds.

) OE Gaillimh
OE Gaillimh : NUI Galway

NUI Galway JE Cairnes School of
Business and Economics

Do not remove the colour panel behind the logotype. Do not combine the brand marks with other names in any manner
other than those specified in these guidelines.

James Hardiman

Library

Do not create any sub-brand or variant marks incorporating Do not create any sub-brand or variant marks incorporating
any elements of the NUI Galway brand mark. any elements of the NUI Galway brand mark.
©2017 Not to be reproduced or distributed without the express permission of NUT Galway Marketing and Communication Office 091 495851 NUI Galway Brand Book
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Section one: Core elements

NUI Galway primary colour palette

Our primary colour palette is composed
of the four colours used in our brand
mark. These colours are also used in our
core branded applications including
stationery.

NUI Galway Mulberry can be achieved
by matching the following four-colour

NUI Galway

Mulberry

Pantone Process DS 167-1

NUI Galway

Midnight Blue

Pantone Process DS 202-2

process specification.

Pantone ps 167-1: C 50, M 100, Y o, K 40.
RGB: Red 104, Green o. Blue 92.

Hex: 67005b
RAL: 4008

NUI Galway Midnight Blue can be
achieved by matching the following
four-colour process specification.
Pantone s 202-2: C 90, M 70, Y 30, K 30.
RGB: Red 44, Green 60. Blue 100.

Hex: 2¢3¢63

RAL: 5009

75% 50% 75% 50%
tint tint tint tint

NUI Galway Jade can be achieved by
matching the following four-colour
process specification.

Pantone Ds 269-6: C 45, M o, Y 35, K 25.
RGB: Red 126, Green 169. Blue 150.
Hex: 7dagos

NUI Galway

JEGE Dusk Blue e

NUIDusk Blue can be achieved by
matching the following four-colour

NUI Galway

Pantone Process DS 269-6 Pantone Process DS 237-6

process specification.

Pantone ps 237-6: C 50, M 5, Y 15, K 10.
RGB: Red 127, Green 186. Blue 201.
Hex: 7ebacg

RAL: 6034

33% 25% 33% 25%
tint tint tint tint

All of the four-colour process values given here
are from the Pantone Process Coated Swatch

. Library file in Adobe Illustrator CS2 (2005).
The Pantone colour references are the definitive colour specifications. The nearest

equivalent RGB and Hex references are also shown. Note that the rendering of these For accurate colour standards, please refer to

may vary depending on the colour settings of any particular monitor. RAL colours the current edition of the Pantone colour formula
guide. Pantone is a registered trademark of

are to be used for signage only. There are far fewer colour specifications in the RAL
Pantone, Inc.

range than in the Pantone system. The RAL colour specifications given above are
approximate equivalents of the Pantone references only. These are acceptable for small The colours shown on this page and throughout
this document are not intended to match the
Pantone colour standards. This PDF file displays
in RGB colour values and cannot be considered

or one-off signage projects. For large scale signage projects signage contractors should
be instructed to have their paint suppliers prepare special colours to exactly match the

specified Pantone colours. accurate for colour

NUI Galway Brand Book
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Section one: Core elements

NUI Galway secondary colour palettes

These secondary colours are used to
add variety and to provide the flexibility
needed in creating communications for
all of our varied audiences.

Pantone Process 160-2
C35,M8s5,Yo00,Koo0
R175, G 62,B147

Pantone Process 141-3
Co00,M100,Y10,Ko00
R 229, G o, B123

Pantone Process 77-1
C10,M100,Y100,Ko00
R 216,Go,B11

Pantone Process 77-§
C10,Ms5ss,Y ss, Koo
R 224,G132,B 101

Pantone Process 15-6
C30,M30,Y60,Koo0

R192, G169, B 109

Pantone Process 8-7
Coo,Mos,Y25,K25
R207,G198,B 168

Pantone Process 167-4
C30,M60,Y00,K30
R14s, G 89, B137

Pantone Process 170-7
C20,M35,Y00,K10
R194, G164, B197

These colours are used in our literature
and online communications.

They are not intended to be associated
with, or monopolised by, any individual
unit or division.

Pantone Process 38-3
Coo,M40,Y70,K20
R 210, G143, B 70

Pantone Process 33-4
Coo0,M30,Y60,Kos
R 240,G182,B 104

Pantone Process 18-3
Coo,M25,Y9s5,Koo
R 251,G193,Bo

Pantone Process 36-1
Co0,M60,Y100,Ko0
R238,G121,Bo

Pantone Process 45-6
C20,M30,Y 40,K25
R173,G147,B124

Pantone Process 184-3
C7s5,M75,Yo00,Koo
R99, G 75,B1ss

Pantone Process 186-7
C35,M35,Yo00,K10
R164,G154,B 194

The many combinations possible from
these different colour groups provide
more than enough scope for the range
of communications that we produce.

These colours are not to be used in
signage.

Pantone Process 89-3
Coo,M70,Y65,K3s
R 173,G74,B 53

Pantone Process 89-8
Coo,M40,Y35,K20
R 208, G148,B131

Pantone Process 136-4
C40,M70,Y 40,K10
R157,G87,B 107

Pantone Process 140-7
C10,M25,Y10,K20
R197, G172,B 181

©2017 Not to be reproduced or distributed without the express permission of NUT Galway Marketing and Communication Office 091 495851
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Section one: Core elements

NUI Galway secondary colour palettes continued

These secondary colours are used to
add variety and to provide the flexibility
needed in creating communications for
all of our varied audiences.

Pantone Process 274-2
C8s5,Mo0,Y8s5,Koo
Ro, G166, B 83

Pantone Process 262-4
C~70,Mo0,Y 50,Ko0
R80,G182,B148

Pantone Process 250-2
C8s5,Mo0,Y3s5,Koo
Ro,G173,B177

Pantone Process 252-6
C35,Moo,Y15,K1s
R158, G198, B 201

Pantone Process 214-2
C8s5,M3s5,Yo00,Koo0
R6,G133,B 200

Pantone Process 239-6
Cs0,Moo,Yos,Koo
R130, G207, B 237

Pantone Process 238-1
C100,Mo05,Y20,K30
Ro, G122,B1ss

Pantone Process 238-6
Cso,Mos,Y15,K25
Ri111, G163,B 177

These colours are used in our literature
and online communications.

They are not intended to be associated
with, or monopolised by, any individual
unit or division.

Pantone Process 295-2
C 40,Mo00,Y80,K10
R164,G191,B 75

Pantone Process 302-3
C25,Mo0,Y9s,Koo
R212,G217,Bo

Pantone Process 261-2
C8s5,Mo0,Ys50,K3s
Ro, G125,B 109

Pantone Process 261-6
C40,Mo0,Y25,K25
R13s, G175, B167

Pantone Process 199-4
C70,Ms50,Y00,K30
R75,G90,B144

Pantone Process 200-6
Cso,M25,Y10,Ko00

R140, G169, B 202

Pantone Process 329-4
Co0,Mo00,Y20,K70
R1o4,G1o1,B 91

Pantone Process 329-7
Coo,Moo0,Y10,K 40
R174,G174,B 166

The many combinations possible from
these different colour groups provide
more than enough scope for the range
of communications that we produce.

These colours are not to be used in
signage.

Pantone Process 293-4
C35,Mo0,Y60,K30
R143,G164,B 99

Pantone Process 292-6
C25,Mo00,Y 40,K15

R184,G203,B156

NUI Galway Brand Book
12

©2017 Not to be reproduced or distributed without the express permission of NUI Galway Marketing and Communication Office 091 495851



Section one: Core elements

Typeface for use by agencies

Importance

The typeface used in creating documents
is as important as the correct use of our
brand mark, colour palette and tone-of-
voice. The typeface contributes to the
overall look and feel of our publications
and helps create a distinctive NUI
Galway appearance. The correct typeface
should always be used.

Creative use by agencies
The Arno Pro typeface family is to be used
for our brand communications.

Arno Pro Regular

This typeface family includes a
comprehensive suite of optical font
weights, which have subtle design
variants depending on the version
selected.

The font sets are designed for use
at different sizes and are labelled in
increasing size order:

« Caption <8 point.

« Small Text 8-10 point.
+ Text 10-14 point.

« Subhead 14—24 point.
« Display >24 point.

Arno Pro should be used for all
brochures, leaflets, marketing material,
advertising, pre-printed stationery,
signage and other applications where
design agencies, advertising agencies and
printing companies may be involved.

Arno Pro is published by Adobe and
itis included with Adobe Creative
Suite cs2 or it can be purchased online
at www.adobe.com

Wayfinding signage

For on-campus wayfinding signage only
Museo Sans may be used. This sans serif
font may not be used for any other NUI
Galway applications.

abcdefghijkIMNOPQRSTUVWXY Zabcdefghijklm
1234567890 @€£%A&*:";'<>\1234567890<+>VA(

Arno Pro Italic

abcdefghijkIMNOPQRSTUVWXYZ1234567890!@€

Arno Pro Semibold

abcdefghijkIMNOPQRSTUVWXYZabcdefghijkl
1234567890 @€£% &*:";’'<>\1234567890<>VAQ

Arno Pro Semibold Italic

abcdefghijkIMNOPQRSTUVWXYZ1234567890!

Arno Pro Bold

abcdefghijkIMNOPQRSTUVWXYZabcdefghijk
1234567890 @€£% &*:";’<>1234567890<>VA(

Arno Pro Bold Italic

abcdefghijklMNOPQRSTUVWXYZ1234567890!€

Arno Pro Display (only for use at large sizes)

abcdEFGHIJklmno

©2017 Not to be reproduced or distributed without the express permission of NUI Galway Marketing and Communication Office 091 495851
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Section one: Core elements

Typeface for use in-house

The Times New Roman typeface It is the preferred typeface for the content ~ Times New Roman should not be used
family is the typeface for use on all of letters, memos, presentations and any in any of our marketing material, such as
communications produced in-house. other material generated within NUI brochures and advertising. It should not
Times New Roman is supplied with Galway. be used on any other branded material,

most standard Microsoft applications such as signage or merchandise.

Thi face family h inimal
and is available on the majority of PCs. istype ace. amtlyhasa mlnlma-
amount of weights and styles, making

it efficient for everyone to use in
standard applications.

Times New Roman Regular

abcdefghijklmnopK LMNOPQRSTUVWXYZ
1234567890!(@€%" " &[*:’; 19|

Times New Roman Italic

abcdefghijkimnopK LMNOPQORSTUVWXYZ
1234567890/ (@EL% & [*:" ]9

Times New Roman Bold

abcdefghijklmnopKLMNOPQRSTUVWXYZ
1234567890 @€L %" &[*:7;’]9

Times New Roman Bold Italic

abcdefghijklmnopKLMNOPQRSTUVWXYZ
1234567890!@E€L % &[*:7;’9]

NUI Galway Brand Book ©2017 Not to be reproduced or distributed without the express permission of NUI Galway Marketing and Communication Office 091 495851
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Section two: Applications

Relationship of unit names to brand marks on A4 covers

On A4 covers the brand mark should
always appear in the top left corner. At A4
size it is ;7mm high, inset 17mm from top

and left edges.

One-line names are aligned through
the centre line of the brand mark.

Two-line names are aligned with one line
of text above and below the centre line of
the brand mark.

Three-line names are aligned with their
second line through the centre line of the
brand mark.

Four-line names are aligned so that their
first three lines are in the same position
as three-line names with all subsequent
lines falling below (ie not two lines above
and two lines below). This configuration
keeps to the principle that no element of
the unit name should appear above the
brand mark.

For names longer than four lines use
the same principle as four-line names.

Unit name type specification
Arno Pro Semibold,

13 point on 17 point 1ine—spacing,
with kerning set at optical +6.

Do not increase the size of the unit
name beyond this size. This complete
lock-up can be scaled proportionally for
other A-sizes.

17mm

v NUI Galway
i) OE Gaillimh

T
|
|
|
|
|
|
|
|

College of Science -~~~ —— ——— — -

—

qn| NUI Galway
03T OE Gaillimh

College of Arts, Social Sciences

and Celtic Studies

L ™ NUI Galway -
(3] OE Gaillimh

Centre for Occupational
‘Health & Safety Engineering- - -~ - - -
and Ergonomics

—

777777 a1 NUI Galway
I ak OE Gaillimh

This is the first line here

- - - - Andthis-islinenumber two - - - -

With this being the third line
Any further lines start here

M

©2017 Not to be reproduced or distributed without the express permission of NUT Galway Marketing and Communication Office 091 495851
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Section two: Applications

Typesetting unit names

Correct

Always typeset the unit names in
upper and lower case letters in the
Roman font sets within Arno Pro,
our corporate typeface family.

Incorrect

This incorrect example uses one of
the Italic font sets within Arno Pro,
our corporate typeface family.

Incorrect
This incorrect example does not use
Arno Pro, our corporate typeface family.

Incorrect
This incorrect example is typeset
in all upper case letters.

Incorrect
This incorrect example is typeset
in all lower case letters.

JE Cairnes School of
Business and Economics

JE Cairnes School of
Business and Economics

JE Cairnes School of
Business and Economics

JE CAIRNES SCHOOL OF €3
BUSINESS AND ECONOMICS

ignite a

NUI Galway Brand Book
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Relationship of full legal name to the brand marks on A4 covers

On A4 covers using the full legal name This complete lock-up can be scaled First Name
of the university the brand marks should proportionally for other A-sizes. Arno Pro Semibold, 13 point
| in the top left LAtA int line-spaci
awaysappeat 1 L1e fop €It corner * Do notincrease the size of the full on 17 pointine-spacing,
size it is 1;7mm high, inset 17mm from top o with kerning set at optical +6.
legal name beyond this size.

and left edges. Second Name
Arno Pro Regular, 13 point
on 17 point line—spacing,
with kerning set at optical +6.

l
|
17mm |
|
|
|

NUI Galway Ollscoil na hEireann Gaillimh

OE Gaillimh National University of Ireland Galway |

NUI Galway Ollscoil na hEireann Gaillimh
OE Gaillimh National University of Ireland Galway

NUI Galway National University of Ireland Galway
OE Gaillimh Ollscoil na hEireann Gaillimh

©2017 Not to be reproduced or distributed without the express permission of NUT Galway Marketing and Communication Office 091 495851 NUI Galway Brand Book

17



Our research institute brand marks

Construction and lock-up

The standard relationship between
research institute brand marks and the
NUI Galway brand mark is shown below.
Many institute brand marks are derived
from the proportions of the NUI Galway
master brand mark. The two brand marks
must always appear at the same size.

Clearance zone

To ensure that nothing interferes with
the brand marks’ visibility, a protective
clearance zone sets them off from any

type, photographs and illustrations. The
rectangle shown below represents the
minimum clearance zone for all of the
research institute brand marks.

Reproduction quality

In order to preserve the quality of all
research institute brand marks, they must
always be reproduced from the correct
digital master artwork files.

Duplicating the research institute brand
marks by any other means will lead to an

unacceptable deterioration in artwork
quality.

Research institute brand guidelines
Brand guidelines for individual research
institutes are available from the
Marketing and Communications Office.

Research institute brand marks share vertical proportions with the NUI Galway brand mark.

OE Gaillimh
NUI Galway

M

cooola ) o ooon

While the widths of the research institute brand
marks do vary depending on the lengths of their

names, the proportions of all of their square panels

are always consistent.

Minimum clearance zone for research institute brand marks.

Whitaker
Institute

must never be removed.

Whitaker
Institute

Instititiid de Mora

Moore Institute

Research institute brand marks
include an integral white keyline that

NUI Galway Brand Book
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Section two: Applications

Preferred relationship between research institute & NUI Galway
brand marks on A 4 publication covers

The preferred position for the research
institute brand mark is the top right
corner. On an A4-sized layout the brand
mark is 17mm high, inset 17mm from the
top and left edges. The university brand
mark is then inset 17mm from the top and
the right edges.

When the branding can only be
accommodated at the base of an A4
layout, both brand marks should be
positioned 17mm up from the base edge.

Do not increase the size of either of the
brand marks beyond the agreed size of
17mm high on A4-size.

Whenever required, these complete lock-
ups can also then be scaled proportionally
for all other A-sizes,.

In the majority of printed applications,
the research institute brand marks take
the primary position on the left side
and the university brand mark takes the
endorsement position on the right side.

17mm

17mm

NUI Galway

OE Gaillimh

NUI Galway

OE Gaillimh

Whitaker

Institute

17mm

17mm
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Example branding relationship on A4 publication covers

M NUI Galway
cu OE Gaillimh

FROM RESEAR

Social
Sciences
COMPUTING
e whiaker insine U B

[ )
7

o
0

www.nuigalway.ie/ whitakerinstitute

NUI Galway Brand Book ©2017 Not to be reproduced or distributed without the express permission of NUI Galway Marketing and Communication Office 091 495851
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Relationship between research institute & NUI Galway brand

marks on title slides of presentations

These examples show how the brand marks can appear
together on the title slides of PowerPoint presentations.
When other brand marks are included it is preferable

to keep our two brand marks adjacent to each other.

A 0

i [y

il ]

NUI Galway =¥ Ryan
OE Gaillimh Institute

EUROPEAN REGIONAL
DEVELOPMENT FUND

An introduction
to Physical
Oceanography

Dr Martin White

Earth and Ocean Sciences
6 January, 2013

EUROPEAN REGIONAL
DEVELOPMENT FUND

©2017 Not to be reproduced or distributed without the express permission of NUI Galway Marketing and Communication Office 091 495851
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Relationship between research institute & NUI Galway
brand marks online

These examples show how the brand marks can
appear together on research institute websites.

Search

NUI Galway

OE Gaillimh

HOME ABOUTUS RESEARCH FACILITIES EDUCATION & OUTREACH NEWS & EVENTS MEMBERS BLOG

for Environmental, Marine and Energy Research at the

, contributes to some of the most Important national and international, long-
term, environmental, marine and energy research Issues. The Ryan Institute’s
affillated researchers are committed to knowledge sharing and collaboration across
the sclences, engineering, soclal sclences and medicine.

This site will guide you through our priority research areas, top-class research
faclliities, and education and outreach activities.

enter search terms Search

NUI Gal -
O Gatins curlem

Centre for Research in Medical Devices

HOME ABOUTUS RESEARCH FACILITIES EDUCATION & OUTREACH NEWS & EVENTS MEMBERS BLOG

Search

NUI Galway @ Whitaker

J Institute

OE Gaillimh

HOME ABOUTUS RESEARCH FACILITIES EDUCATION & OUTREACH NEWS & EVENTS MEMBERS BLOG

NUI Galway Brand Book ©2017 Not to be reproduced or distributed without the express permission of NUI Galway Marketing and Communication Office 091 495851
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0 NUI Galway
=g OE Gaillimh

Example research paper cover

National University of Ireland, Galway

Analysis of the implicit effects of

catalysing photosynthetic agents on the

propagation of viral marketing memes

within a distributed social network.

ZINGOP ULPUTE TATE NIT NOSTO MA AUGAT

Marie Vahey, PhD

conulluptat accum nim iril ut ea ad magnisi. Feuip

ent utet adigna feugait iriure core tiedel docor bat,

vel utpatum sandit ex ese feuismo lorper sisi wexer

Patricia O’Flaherty, PhD

Evelyn Cagney, PhD

iure do. Em dolenit adip er adit lorper sim ea core

del dui blamcor at lan eugue tismod dolese ent.

Na facillutat. Um eugait nis nis nosto enim nuonse
conullam eugait, corercilit, quisi blamin nulputpat
ipit aliquate conulput wisim nulland rercidunt prat.
Enim ex elenim zzrit enimop iustion ullaor aut lum
quat, si. Unt et lore dit, volore doluptatue feugue tet
adigna con velis] utat. Wisis alisim quatet eu facidunt
do erit ullam ilisit nonse digna feum acc dfinummy
num aliquam, quisis adit velit doluptat in henim

iriurem irit ute dolendre tat.

Xercilit praeseniat, ver iriure enim dipisi belot nix
Ectet la feum do core molorer sis nonsed zib molut
lum ercil del ut lobor sit utem zzrit nos non henibh
eumsandit la feui blam quissi tem veliquisi et nonsed
eui eumsandrem nim zzriuscidunt nulput augiat. At.
Re exer sis aut nim venim venim doloborero elit num
quismod olenim zzrit aliquatie min hendio dolorting

ea feu feugait prat atem dignibh erat nim dolore.

Aiden Kenny, PhD

Raesto euipit laor si blamcon ulluptat aut lobore ex
erostin utatis ad dipsusc iliquat amconul landre con
henis etuer suscili quatissi etummodit ad eugiamc
onullaore velis nullutp atisim aliquis modolor aut

nim dignisit lum iusciliquis nullandre moloborem.

Biustrud eriurem velenim quam quatue magnis aute
consequ issequatem aut at, volesequam, quat. Utvel
eugait lam, vendre feu feu facipissed delesse ctetue
dolorerit augue commy nullum ilismod dunt atismo
niamcorper susci exero ea con vel er susto odigna
core dit, consequip er sum ip eu facipissed dolessent
nosto eugue dit dip esto ea feugue dolore dolore
feugiamcor sis nos am ipis niam quat nullam, verba
sum volore dipis doluptat. Eros nos duip eu faccums
andionse cor sustie tat. Ut adit alisim irilit nullam
feugiam, vel ulla feuissectet aliquipit ver sectem nos

del et, quis eliquam inci blaoreet illa consectet, quat,

ANALYSIS OF THE IMPLICIT EFFECTS OF CATAYLSING PHOTOSYNTHETIC AGENTS ON THE PROPOGATION OF VIRAL MARKETING

MEMES WITHIN A DISTRIBUTED SOCIAL NETWORK

This example is intended as a visual guide only,
and not as a template for design.

©2017 Not to be reproduced or distributed without the express permission of NUI Galway Marketing and Communication Office 091 495851 NUI Galway Brand Book
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Standard literature layout system: master A 4 layout grid

Our master grid for both A4
and 1/3 A4 sized documents
allows us to achieve a level
of coordination across many
publications while retaining
the flexibility to tailor each

to its specific marketing brief.

The main aim of these layouts is to ensure
that NUI Galway promotional literature
is easy to read and accessible to the
reader.

We recommend:

« clear separation of text and images

« using strong images to maximum effect,
« using blocks of colour to break up the

text and highlight important points.

A4 and1/3 Ag size (A4 folded into three)
are preferred over As size when producing
brochures and leaflets. Ag

may be used for particular specialist
items such as invitations.

Our six-column grid for A4 documents
allows for maximum flexibility when
preparing layouts.

It can easily be modified from one, two,
three or four columns of text within the
main frame to accommodate content.

The blue lines indicate the columns
while the pink lines indicate where
main headings can be positioned.

Margins
Top: 14mm
Base: 14mm
Inner: 14mm
Outer: 14mm

Column gutter: smm

A Body Text

The preferred type size is 10pt on
14ptleading Arno Pro Regular.

B Text Heading

The preferred type size is 10pt on 14pt
leading Arno Pro Bold Subhead.

C Level 2 heading
The preferred type size is 10pt on 14pt
leading Arno Pro Italic Caption.

Headings, introductions, running
heads, captions and other styles are
not specified and can vary depending
on specific applications.

NUI Galway Brand Book
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Example three-column layout on the A4 grid

32 NUIGalway - Document Title

Large heading for

a spread which is over
three lines of text

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt ut laoreet dolo opasre
magna aliquam erat volutpaast.
Ut wisi enim ad minim veniam,
quis nostrud exerci tatio etasn
ullamcorper suscipit lobortis nisl
ut aliquip ex ea commo opwedo
in alleoiu cd exerci tation werer
ullamcorper suscipit lonisl useit

aliquip exonsequa lorseumert.

Text heading

Nam liber tempor cum soluta nobis
cleifend option congue nihil imperdiet
doming id. Quod mazim placerat facer
possim assum. Lorem ipsum dolor sit
amet, consectetuer adipiscing elt, sed
diam nonummy nibh euismod tincidunt
utlaoreet dolore magna aliquam erat
volutpat eu feugiat nulla facilisis.

Level 2 heading
Duis autem vel eum iriure dolorin hend
reritin vulputate velit esse consequat, vel
illum dolore eu feugiat nulla facilisis.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore mana
aliquam erat volutpat.

Duis autem vel eu iriure dolor in hend
rerit in vulputate velit esse consequat,
velillum dolore eu feugiat nulla facilisis
at vero eros et accu msan et fusto odio
dignissim qui. Lorem ipsum dolor it alio
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat
volutpat zzril delenit augue duis.

Level 2 heading
Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit
Tobortis nisl ut aliquip ex ea commodo,

consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse
molestie consequat, velillum dolore

eu feugiat nulla facilisis at vero eros et
accumsan et usto odio dignissim qui
blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.

Textheading

Nam liber tempor cum soluta nobis allo
elei fend option congue nihil imperdiet
domingida quod mazim placerat facer
possim assum. Lorem ipsum dolor an sit
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod a tincidunt
utlaoreet dolore magna aliquam erat volut
pataliquip ex ca commodo consequat.

Duis autem vel eum iriure dolor in hend
reritin vulputate velit essee consqu vel
illum dolore eu feugiat nulla facilisis.

Level 2 heading

Ut wisi enim ad minim veniam, quis an
nostad exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel cum iriure

un dolor in hendrerit in vulputate velit
esse molestie consequat, vel llu dolore
eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.

Textheading

Nam liber tempor cum soluta nobis
cleifend option congue nihil imperdiet
domingid. Quod mazim placerat facer
possim assum. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat
volutpat eu feugiat nulla facilisis.

Level 2 heading

Duis autem vel eum iriure dolor in hend
reritin vulputate velit esse consequat, vel
illum dolore eu feugiat nulla facilisis.
Lorem ipsum dolor sit amet, consectetuer
nibh

consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse
‘molestie consequat, vel illum dolore

cu feugiat nulla facilisis at vero eros et
accumsan et justo odio dignissim qui
blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.

Textheading

Namliber tempor cum soluta nobis allo
clei fend option congue nihil imperdiet
domingida quod mazim placerat facer
possim assum. Lorem ipsum dolor an sit
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod a tincidunt
utl aliquam erat volut

adipiscing clit, sed diam
euismod tincidunt ut laoreet dolore mana
aliquam erat volutpat.

Duis autem vel eum iriure dolor in hend
reritin vulputate velit esse consequat,
velillum dolore eu feugiat nulla facilisis
at vero eros et accu msan et fusto odio
dignissim qui. Lorem ipsum dolor sitalio
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat
volutpat zzril delenit augue duis.

Level 2 heading

Utwisi enim ad minim veniam, quis

pataliquip ex ea commodo consequat.

Duis autem vel eu iriure dolor in hend
eritin vulputate velit essee consqu vel
illum dolore eu feugiat nulla facilisis.

Level 2 heading
Ut wisi enim ad minim veniam, quis an
nostad exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure
un dolor in hendrerit in vulputate velit
esse molestie consequat, vel illu dolore
eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui

i luptatum 7zl delenit

nostrud exerci tation ip
Tobortis nisl ut aliquip ex ea commodo

augue duis dolore te feugait nulla facilisi.

Document Tile - NULGalway 32

Text heading
Nam liber tempor cum soluta nobis
eleifend option congue nihil imperdiet
domingid. Quod mazim placerat facer
possim assum. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt
utlaoreet dolore magna aliquam erat
volutpat eu feugiat nulla facilisis.

Level 2 heading
Duis autem vel eum iriure dolor in hend
reritin vulputate velit esse consequat, vel
illum dolore eu feugiat nulla facilisis.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore mana
aliquam erat volutpat.

Duis autem vel eum iriure dolor in hend
rerit in vulputate velit esse consequat,
velillum dolore eu feugiat nulla facilisis
at vero eros et accu msan et usto odio
dignissim qui. Lorem ipsum dolor sitalio
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat
volutpat zzril delenit augue duis.

A sample three-column grid on A4.

This sample spread demonstrates
large text heading running over

Large heading for

three lines of text.

a spread which is over
three lines of text

Lorem ipsum dolgr sit amet, Texthesding Testhesding extheading

onsectetuer od | [lamliber Tt e

d | omingid i tomingia
incidunt ut dolo opas Y . 4 . 4
liquan] erit volutpaast.
Jtwisie veniam,
d exerdi tatio etasn Textheading extheading

lamcorp leve 2 neading levl 2 heading eve 2 heading

aliquip exealc ped el vt A
inalleoiu cd exprc|ation werer ; o

Tonisl useit
P

ILevet 2 heading evel 2 heading

[Level 2 heading ILevel 2 heading
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Example two-column layout on the A4 grid

s}

Article title
set on two lines

Lorem ipsum dolor sit amet, consectetuer adipiscing e

nonummy nibh euismod tincidunt ut

it, sed diam

aoreet dolo opasre mag erana

aliquam erat volutpaast. Ut wisi enim ad minim veniam, quis nostrud

exerci tatio etasn ul

commo opwedo inal

Text heading
Nam liber tempor cum soluta nobis
cleifend option congue nihil imperdiet
doming id. Quod mazim placerat facer
possim assum. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat
volutpat eu feugiat nulla facilisis.

Level 2 heading
Duis autem vel eum iriure dolor in hend
reritin vulputate velit esse consequat, vel
illum dolore eu feugiat nulla facilisis

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore mana
aliquam erat volutpat.

Duis autem vel eum iriure dolor in hend
reritin vulputate velit esse consequat,
velillum dolore eu feugiat nulla facilisis
at vero eros et aceu msan et iusto odio

im qui. Lorem ipsum dolor sit alio

dign
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat
volutpat zzril delenit augue duis.

Level 2 heading
Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit

lobortis nisl ut aliquip ex ea commodo.

amcorper suscipit lobortis nisl ut aliquip erx weea

eoiu cd eutpaast. Ut wisi enim ad mi ewqwn

consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore

cu feugiat nulla facilisis at vero eros et
accumsan et usto odio dignissim qui
blandit pracsent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.

Text heading

Nam liber tempor cum soluta nobs allo
clei fend option congue nihil imperdiet
domingida quod mazim placerat facer
possim assum. Lorem ipsum dolor an sit
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod a tincidunt
ut laoreet dolore magna aliquam erat volut
pataliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hend
reritin vulputate velit essee consqu vel

illum dolore eu feugiat nulla facilisis.

Ut wisi enim ad minim veniam, quis an
nostad exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure

un dolor in hendrerit in vulputate velit
esse molestie consequat, vel llu dolore
cu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.

Text heading
Nam liber tempor cum soluta nobis
eleifend option congue nihil imperdiet
domingid. Quod mazim placerat facer
possim assum. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt
ut loreet dolore magna aliquam erat
volutpat eu feugiat nulla facilisis

Duis autem vel eu iriure dolor in hend
reritin vulputate velit esse consequat, vel
illum dolore eu feugiat nulla fa

isis.

Lorem ipsum dolor it amet, consectetuer
adipiscing elit, sed diam nonummy nibh
cuismod tincidunt ut laoreet dolore mana
aliquam erat volutpat.

Duis autem vel eum iriure dolor in hend
reritin vulputate velit esse consequat,
velillum dolore eu feugiat nulla facilisis
at vero eros et accu msan et iusto odio
dignissim qui. Lorem ipsum dolor sit alio
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat
volutpat zzril delenit augue duis.

Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ca commodo
consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore

eu feugiat nulla facilisis at vero eros et
accumsan et usto odio dignissim qui
blandit pracsent luptatum zzril delenit
augue duis dolore te feugait nulla fa
Nam liber tempor cum soluta nobis allo
clei fend option congue nihil imperdict
domingida quod mazim placerat facer

si

NUI Galway documen - Footer testfor NUI G

Art

cle title

set

n two lines

Pull ou

t

0 or thrieg lines of text’

juote td be place/here,

seton v
et hesds i ansit
srem ipsum dplq sit amet, conspetituer adipiscing elt,sed diam s . .
honummy nibif eismod tincidurl ot laoreet dolo oasfe mag erana
oming .
quam erat voJutpaast. Ut wisi eshing ad minim venfan, quis nostrud :
xerci tatio etash uflamcorper susfipjt lobortis nisl uf aljquip erx weea !
ommo opwed ifalleoiu cd cutpagst, Ut wisi enin| ad mi ewqwn. I ¢
rexthesding onsequat. D
N inhend
»
| am doors
fomingid. .
® i dolr
4 dipiscing el il dol
et headi
Namber 1 ¢
extheading
. .
: .
:
toming a
© a
nhend
i . .
»
di L sitalio o vel
bortsnil il dol
vl doore
wlla facilisis. N

‘Pull out quote to be placed here,

set on two or three lines of text’

possim assum. Lorem ipsum dolor an sit
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod a tincidunt
utlaoreet dolore magna aliquam erat volut
pataliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hend
reritin vulputate velit essee consqu vel
illum dolore eu feugiat nulla facilisis.

Leve
Ut wisi enim ad minim veniam, quis an
nostad exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo.
consequat. Duis autem vel eum iriure

un dolor in hendrerit in vulputate velit
esse molestie consequat, vel llu dolore
eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.

Text heading

Nam liber tempor cum soluta nobis
eleifend option congue nihil imperdiet
doming id. Quod mazim placerat facer
possim assum. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt
utlaoreet dolore magna aliquam erat
volutpat eu feugiat nulla facilisis.

Leve
D
reritin vulputate velit esse consequat, vel
illum dolore eu feugiat nulla facilisis.

autem vel eum iriure dolor in hend

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore mana
aliquam erat volutpat. Duis autem vl cum
iriure dolor in hend rerit in vulputate velit
esse consequat, vel illum dolore eu feugiat
nulla facilisis.

A sample two-column grid on A4.

This sample spread demonstrates

how one column can be reserved

for photography.

NUI Galway Brand Book
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Example two-column layout on the A4 grid

NUI Galway Document Title

ullamcorper suscipit lonisl useit aliquip.

Textheading
Nam liber tempor cum soluta nobis

eleifend option congue nihil imperdiet
doming id. Quod mazim placerat facer
possim assum. Lorem ipsum dolor sit

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut laoreet dolo opasre
magna aliquam erat volutpaast. Ut wisi enim ad minim veniam,
quis nostrud exerci tatio etasn ullamcorper suscipit lobortis nisl

ut aliquip ex ea commo opwedo in alleoiu cd exerci tation werer

Level 2 heading

Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo,
consequat. Duis autem vel eum iriure

volutpat eu feugiat nulla facilisis.

Level 2 heading

Duis autem vel eum iriure dolor in hend
rerit in vulputate velit esse consequat, vel
illum dolore eu feugiat nulla facilisis.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore mana
aliquam erat volutpat.

Duis autem vel eum iriure dolor in hend
rerit in vulputate velit esse consequat,
velillum dolore eu feugiat nulla facilisis

Lorem ipsum dolor sit amet, consectetuer adipiscing

it sed diama nonummy nibh . "
’ atvero eros et accu msan et iusto odio

dignissim qui. Lorem ipsum dolor sit
alioelit, sed diam nonummy nibh evismod
tincidunt ut laoreet dolore magna aliquam

amet, sed dolorin itin vulputate velit esse
diam nonummy ni tincidunt 1 quat, vel illum dolore
utlaoreet dol erat eu facilisis at vero eros et

accumsan et iusto odio dignissim qui
‘blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.

Textheading

Nam liber tempor cum soluta nobis allo
elei fend option congue nihil imperdiet
doming ida quod mazim placerat facer
‘possim assum. Lorem ipsum dolor an sit
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod a tincidunt
ut laoreet dolore magna aliquam erat volut
‘pataliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hend
reritin vulputate velit essee consqu vel
illum ad minim veniam, quis an nostad
exerci tation ullamcorper suscipit lobortis

facilisis at vero eros et accu m iusto odio

nisl ut aliquip d

Duis autem vel eum iriure un dolor in

dignissim qui. Lorem j d

in vulputate velit esse molestie

Textheading

Nam liber tempor cum soluta nobis
eleifend option congue nihil imperdiet
domingid. Quod mazim placerat facer
possim assum. Lorem ipsum dolor it
amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt
utTaoreet dolore magna aliquam erat
volutpat eu feugiat nulla facilisis.

Level 2 heading

Duis autem vel eum iriure dolor in hend
reritin vulputate velit esse consequat, vl
illum dolore eu feugiat nulla facilisis.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh.
euismod tincidunt ut laoreet dolore mana
aliquam erat volutpat.

Duis autem vel eu iriure dolor in hend
rerit in vulputate velit esse consequat,

vel illum dolore eu feugiat nulla facilisis
at vero eros et accu msan et iusto odio
dignissim qui. Lorem ipsum dolor sit alio
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod tincidunt
utlaoreet dolore magna aliquam erat
volutpat zzril delenit augue duis.

Level 2 heading

Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit
Iobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure
dolorin hendreritin vulputate velit esse
molestie consequat, vel illum dolo operre
eu feugiat nulla facilisis at vero eros erat
accumsan et usto odio dignissim quweri
blandit praesent luptatum zzril deleniast
augue duis dosan et iusto odio dignissim
qui blandit praesent luptatloorin oasoda
hendreritin vulpure te feugait null 00aa o
odio nisl ut aliquip ex ea opasad dignissi.

Textheading

Nam liber tempor cum soluta nobis allo
elei fend option congue nihil imperdiet
domingida quod mazim placerat facer
possim assum. Lorem ipsum dolor an sit
amet, consec tetuer adip iscing elit, sed.
diam nonummy nibh euismod a tincidunt
utlaoreet dolore magna aliquam erat volut
pataliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hend
rerit in vulputate velit essee consqu vel
illum dolore eu feugiat nulla facilisis.

Level 2 heading

Ut wisi enim ad minim veniam, quis an
nostad exerci tation ullamcorper suscipit
Tobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriureasd
un dolor in hendrerit in vulputate velit
esse molestie conlisis at vero eros et accit
praesent luptatum zzril deleni.

LA

Document Title NUI Galway

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diam nonummy nibh
euismod tincidunt ut laor sit
amet, consectetuer .\dlpmcmg
elit, sed diam nonummy nibh
euismod tincidunt ut laoreet
dolo opasre magna aliquam
erat volutpaast. Ut wisi enim
ad minim veniam, quonummy
nibh euismod tincidunt i

loersumas wewes.

32 33
A sample two-column grid on A4. o R
This sample spread demonstrates
how the height of each column can
be adjusted to accommodate extra
content or photography as required.
[Lorem ipsum dolor sitjamet, conse dipjs¢ing elit, seid flext heading Textheading. ILorem ipsum Hlolor sit amet,
diam nibh ¢uismod tin ept dolo op: ddipiscing elit,
agna aliguam erat volutpaast. Utlwiisi enim adl minim venfian, et ed diam nongmmy nibh
quis nostrhd exerci tatjoletasn ullantorper sustipit lobortig sl " n ‘::':‘:’::f:: ':: ‘r‘:t:]:::";
utaliquip xea commo opwedo injalleoiu cd exerci tation wefer i sed drm ofurmmy it
illamcorglef suscipit Ignisl useit aligip. level 2 heading R e
) olo opa A
ibk d| idunt i

evel 2 heading

[Textheading

[Level 2 heading

©2017 Not to be reproduced or distributed without the express permission of NUT Galway Marketing and Communication Office 091 495851

NUI Galway Brand Book
27



Example one-column layout on the A4 grid

32 NUIGalway Document/Report Tidle

Report title heading

set on two lines

Lorem ipsum dolor sit amet,
co nsectetuer adipiscing elit,
sed diam nonummy nibash

euismod tincidunt ut laoreet
dolo opasre magna aliquam

erat volutpaast. Ut wisi enim
ad mi im veniam, quis nasdo

strud exerci tatio etasn ullam

corper suscipit lobortis nisl ut
aliquip ex ea commo opwedo
inalleoiu cd eutpaas corper

susci loresuma sopwep.

Nam liber tempor cum soluta nobis eleifend option congue nihil imperdiet dog id.
‘Quod mazim placerat facer possim assum. Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh eem vt dolore mana aliquam erat volutpatel
eum iriure dolor in hend rerit in vulputate velit esse consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accu msan et iusto odio dignissim qui. Lorem
ipsuuismod tincidunt ut laoreet dolore magna aliquam erat volutpat eu feugiat nulla
facilist dolore mana aliquam erat volutpatt dolore mana aliquam erat volutpatis.

Level 2 heading

Duis autem vel eum iriure dolor in hend rerit in vulputate velit esse consequat, vel
illum dolore eu feugiat nulla facilisis. Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismodr in hend rerit in vulputate velit
esse consequat, vel illum dolore eu feugiat nulla facilisis. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tin tincidunt
ut laorem vel eum iriure dolor in hend et dolore mana aliquam erat volutpat. Duis
autem vel eum iriure dolor in hend rerit in vulputate velit esse consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accu msan et iusto odio dignissim qui.
Lorem ipsum dolor sit alio amet, consec tetuer adip iscing elit, sed.

Verit diam nonummy nibh euismod tincm vel eum iriure dolor in henr in hend rerit
in vulputate velit esse consequat, vel illum dolore eu feugiat nulla facilisis. Lorem
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod
tind idunt ut laoreet dolore magna aliquam erat volutpvt dolore mana aliquam erat
volutpatel eum iriure dolor in hend rerit in vulputate velit esse consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accu msan et iuat zzril delenit augue du
loersuma aspowerwas asr tereu baonsum dolor sit amet, nsd asis'.

Text heading
Nam liber tempor cum soluta nobis allo elei fend option congue nihil imt dolore
mana aliquam erat volutpatperdiet doming ida quod mazim m vel eum iriure
dolor in hend assum. Lorem ipsum dolor an sit amet, consec tetuer adip iscing
elit, sed diam nonummy niossim assum. Lorem ipsum dolor an sit amet, consec
tetuer aiquam erat volutpat eu feugiat nulla facilisis. Lorem ipsum dolor sit amet,
adipiscing elit, sed diam

nibh euismod tin tincidunt ut
laorem vel eum iriure dolor in hend et dolore mana aliquam erat volutpsum dolor sit
amet, consevt dolore mana aliquam erat volutpatel eum iriure dolor in hend rerit in
vulputate velit esse consequat, vel illum dolore eu feugiat nulla facilis iuat.

adipiscing

Lorem ipsum dolor sit amet, consectetuer adipiscing

it sed diama nonummy nibh

Document/Report Tide NUI Galway 33

Nam liber tempor cum soluta nobis eleifend option congue nihil imperdiet
doming id. Quod mazim placerat facer possim assum. Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam nonummy nibh eem vt dolore mana aliquam
erat volutpatel eum iriure dolor in hend rerit in vulputate velit esse consequat,
velillum dolore eu feugiat nulla facilisis at vero eros et accu msan et iusto odio
dignissim qui. Lorem ipsuuismod tincidunt ut laoreet dolore magna aliquam erat
volutpat eu feugiat nulla facilist dolore mana aliquam erat volutpatt dolore mana
aliquam erat volutpatis.

Level 2 heading

Duis autem vel eum iriure dolor in hend rerit in vulputate velit esse consequat, vel
illum dolore eu feugiat nulla facilisis. Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laorem vel eum iriure
dolor in hend et dolore mana aliquam erat volt iusto odio digniutpat. Duis autem vel
cum iriure dolor in hend rerit in vulputate velit esse consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accu msan et iusto odio dignissim qui. Lorem
ipsum dolor sitt iusto odio digni alio amet, consec tetuer adip iscing elit, sed diam
nonummy nibh euismod tincm vel eum iriure dolor in hend idunt ut laoreet dolore
magna aliquam erat volutpat zzril delenit augue dt iusto odio digniuis.

Text heading

Nam liber tempor cum soluta nobis allo elei fend option congue nihil imt dolore
‘mana aliquam erat volutpatperdiet doming ida quod mazim m vel eum iriure dolor
inhend assum. Lorem ipsum dolor an sit amet, consec tetuer adip iscing elit, sed
diam nonummy niossim assum. Lorem ipsum dolor an sit amet, consec tetuer adip
iscing elit, sed diam nonummy nibh euisbh euismod a tincidunt ut laoreet dolore
magna aligm vel eum iriure dolor in hend m vel eum iriure dolor in hend uam erat
volut pat aliquip ex ea commodo consequat. Duis auo consequat. Duis autem vel
eum’ iriureasd un dolor in hendrerit in vulputate velit esse molestie.

Veonlisis at vero m liber tempor cum soluta nobis eleifend option congue nihil
imperdiet doming id. Quod mazim placerat facer possim assum. Lorem ipsum
dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh eem vt dolore
mana aliquam erat volutpatel eum iriure dolor in hend rerit in vulputate velit esse
consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accu msan et iusto
odio dignissim qui. Lorem ipsuuismod tincidunt ut laoreet dolore magna aliquam
erat volutpat eu feugiat nulla facilist dolore mana aliqua lorsuemd.

2 Footnotestyle: L d
st amet, ipis
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Report title
set

Ines

blor sit amet,

ILorem ipsunf d

onsectetuefadipiscingelit, | [pmempet

ked diam norfurhmy nibash

euismod tincjdynt ut laoreet

Jolo opasre magna aliquam

erat volutpaagt. [Jt wisi enim | |Level 2 headin
ad miim venfar, quis nasdo

ktrud exerci thtid etasn ullam | ™ .

orper suscipjt Ipbortis nis] uf e consequst,

Lliquip ex ea fogmo opwedo

in alleoiu cd ¢utpaas corper

kusci loresunfa fopwep

tomingid.

ILevel 2 headin

D vel
D
il L
ddi
d toreet dolore
i L
ipsum dolor Text heading
velillum
hendassum. L ed
sl L
I
Text heading rgna aliq
h vel
N L
L olor
onsequat,

A sample one-column A 4 layout that
could be more suitable for reports.

photography or pull-out quotes.
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Example two-column layout on the A4 grid

Pull out quote or caption can be highlighted or

set apart from article, highlighted piece of text

ommunity
Knowledge Initiative
at NUI Galway

A Lorem ipsum dolor sit amet, con

\\ ¥ i 7 S . Lorem ipsum dolor sit amet, conse
\‘M sesislmeral ey sefldtam ummy u}w\‘\unmnml nci dunt ut
/ ; nonummy nibh euvisas mod tinc ‘
si enim ad minim

olutpat. Uty
aidunt ut laore et ddol ore magna j

aliquameratvolutpat. Utwisienim

ad min im veniam, quis nostrud Nam liber tempor an cum soluta nobis

et ati . cifend option congue as nihil imperdiet
Loren ipsum dolor sit amet, consectetuer adipiscing r vet ation ulla corper S !
doming idiea. Quod mazim placerat facer

elit,sed diama momummy pitlobortis nisl ut aliquwe ip possim assum alo. Lorem ipsum dolor i

exeacommodo oreet dasd dolore ame

su consectetuer adipiscing elit, sed
magna:«liquameraleoiu consequ. diam nonummy nibh Tymmn( tvmu(]uv\l ut
5 na aliquam erat volutpat.
mveleumiriure dolorin
ritinvulputa
vel illum de
Quod mazim placerat facer possim assum.

Duisautemvel eumiriure dolorin hendre:

ritinvulputa

Lorem ipsum dolor sit amet, consectetuer adipiscing velillum dolore eu fe

it sed diam nonummy nibh

veroerosetaccumsanetius

qui blandit pr

i enim ad minim veniam, quis

ci tation ullamcorper sus-
cipit lobortis nisl ut aliquip
modo consequat. Dui
iriure dolor in hendrerit in

el illum dolore

Loren ipsum dolor sit amet, consectetuer adipiscing
elit,sed diam nonummy nibh

NUI Galway document header - Footer testfor NUI Galway document

Article heading pos

ect tuer ac

corper sus lobortis nisl ut aliquip ex e

tioned here

it, sed diam non

laoreet dolore m: aliquam erat

eniam, quis nostrud exercition ull

a commodo consequat

cumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis
dolore te feugait nulla facilisi. Na
tempor cum soluta nobis eleifend option

Nam liber tempor cum soluta nobis

cifend option congue nihil imperdiet
doming id quod mazim pla
sim assum. Lorem ipsum dolo
consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut lao
reet dolg

Ut wis

nostrad

magna aliquam erat volutpat.
enim ad minim veniam, quis
erci tation ullamcorper suscipit
lobortis nisl ut aliquip commodo
consequat. Duis autem vel eum iriure do-
lor in hendrerit in vulputate velit es:

Duis

mp
utem
eum iriure dolor in hendrerit in vulputate
lit esse molestie cmpor cum soluta nobis
eleifend option. orper suscipit lobortis nisl
ut aliquip ex ea commodo consequat. Duis

e duis dolore te feu:

32

Article
heading

Lorem ipsum dolor sit amet,
consect tuer adipiscing elit, sed
diam non ummy nibh euismod
tinci dunt ut laoreetis nisl ut
aliquip ex ea commodomagna
aliquam erinim venit dolore ¢

magna aliquam erat volutpat.

Ut wisi enim ad minim ve-
niam, quis nostrud exercition
ull corper sus lobortis nisl ut
aliquip ex ea commodomagna
aliquam erat volutpat. Ut wisi
enim .\d minim veniam, quis

nostrud exercsequat

Small article heading
positioned here on at
least three lines of text

Nam liber tempor an cum soluta nobis
eleifend option congue as nihil imper-
diet doming idiea. Quod mazim placerat
facer possim assum alo. Lorem ipsum
dolorsit amet, asu consectetuer adipiscm
dolor sit amet, asu consectetuer adipis

Teing elit, sed diam nonummy nibh
cuismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Duis au-
tem vel eum iriure dolor in hendrerit in
vulamet, asu consectetuer adipiscing
elit, sed diam duis dolore te feugait nulla
facilisi.

Quod mazim placerat facer possim
assumam liber tempor cum soluta no-
bis eleifening elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore
‘magna aliquam erat volutpat.

A sample three-column grid on A4.

This sample spread demonstrates the Pull out quote or caption can be highlighted or

setapart from article, highlighted piece of text
flexibility of the column grid which
(.t 70 J7r I /1 ]/ |

Community
Knowledge Initiative
at NUI Galway

\Y/.

can be adjusted to accommodate
different articles with varying content
for a newsletter-type production.

nonummy nibh eu

aidunt ut laore et ddol ore magna

exerci wser vet ation ulla corper
suscipitlobort s nislutaliquweip
. commodo oreet dasd dolore

magnaaliquamerleoiuconsequ

Lo o s e, nscteter
e —

=

S

rticle heading
e

per sus

Duisautemvel

N
dcai
L-;,u:bl_a

'E|
&l

It

Article
headi

Lorem ipsun

o

¥

ddlor sit amet,
i I

i

consect tuer

diam non urlmy nibh euism
et islut

tinci dunt ut o

aliquip exca

od|

niam, quis ngst

ull corper suf lut

aliquipexea

lig dolore
gna aliqudm prat volutpat.
Ut wisi ve-

ud exercition

aliquam eratfol
enim ad min

d

i quiblandi it
el ol articld
positione
least thre
Nam liber temp
llfend option

heading
ere on at
pes of tex

Ltpat. Ut wisi

eniam, quis

t

b cum soluta nobi

e as ikl imper

ficer possim asdun]

so. Lorem ipsuni

dolor sit am

suismodtincidot
magna aliquam
tem vl eum e o

fonsccttuer adipi

eteuer adipiscin

fucils.
Quod mazim
assumam i th

bis clifening elf, std

i

cra acer possim]

diam nonummy
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Example three column layout on the A4 grid

NUI GALWAY DOCUMENT HEADER

NUI GALWAY DOCUMENT HEADER

eader: One line

. &
= Ly ¢ re
X' E = b 3
E S CLUBJ
i r K kS 4

Dr Name Surname

Fulltitle of Report/Artic

on twoy/three lines of text

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tinci wrdunt ut laoreet ddolore
magwena aliquam erat volutpat.
Ut wisi enim ad minim veniam,
quis weirunostrud exerci tation
ullamcorper suscipit lobortis nisl
utaliquip ex ea commodo oreet
ddolore magna aliquam eratsdn

d minim

Nam liber tempor an cum soluta nobis
eleifend option congue as nihil imperdiet
doming idiea. Quod mazim placerat facer
possim assum alo. Lorem ipsum dolor sit
amet, asu consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat.

Duisautem vl eumiriure dolorin hendre-
ritinvulputatevelitesse molestie consequat,
vel illum dolore eu feugiat nulla facilisis.
Quod mazim placerat facer possim assum.

Duisautem vel eumiriure dolorin hendre-

tempor cum soluta nobis eleifend option.

Nam liber tempor cum soluta nobis
eleifend option congue nihil imperdiet
doming id quod mazim placerat facer pos-
sim assum. Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut lao-
reet dolore magna aliquam erat volutpat.

Ut wisi enim ad minim veniam, quis nos-
trudexercitationullamcorpersuscipitlobor-
tisnisl utaliquip ex ea commaodo consequat.
Duis autem vel eumiriure dolorin hendrerit

ritinvulpy

vel illum dolore eu feugiat nulla facilisis at

alwer eleoiu ¢
veniam, quis nostolore magnaa

iwer liquam erat volutpat.

qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.
Ut wisi enim ad minim veniam, quis

invalpife
et doming idiea. Quod mazim placerat facer
possim assum alo. Lorem ipsum dolor sit
amet, asu consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat.

nostrud exerci_ tation sus-
cipit lobortis nisl ut aliquip ex ea com-
modo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit
esse molestie consequat, vel illum dolore
eu feugiat nulla facilisis at vero eros et ac-
cumsan et iusto odio dignissim qui blandit
pracsent luptatum zzril delenit augue duis
dolore te feugait nulla facilisi. Nam liber

Jeifend option cor

is cleiend option.

jad s nibil imperdiet| | Nam liber temgor [com souta nobi

2
s a a a
d (] .
Lorem ipsan dolor sit amet|  Nam lver tempor|an|cum saluta nobi| fempor cum souts no

sl foming idies. Quo

mhim plcerat facer|  leifend option cdngie nibil imperdiet

Dx dolorinhendre-
ritinvulputatevelitessemolestie consequat,
vel illum dolore eu feugiat nulla facilisis.
Quod mazim placerat facer possim assum.

Duis autem vel eum iriure dolor in hen-

dreritin vulputate velit esse molestie conse-
quat, vel illum dolore eutate velitesse moles-
tie consequat, luptatum zzril delenit augue
duis dolore te feugait nulla facilisi. Quod

Footer test for NUI Galway document

Nam liber tempor an cum soluta nobis
eleifend option congue as nihil imperdiet
doming idiea. Quod mazim placerat facer
possim assum alo. Lorem ipsum dolor sit
amet, asu consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat.

Duis autem vel eum iriure dolor in hen-
drerit in loreiuas kerloaismasvulputate
velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis. Quod
mazim placerat facer possim assum.

dolore te feugait nulla facilisi. Nam liber  quat, velillum dolore eutate velit esse moles-

tempor cum soluta nobis eleifend option.  tie consequat, luptatum zzril delenit augue

Nam liber tempor cum soluta nobis
cleifend option congue nihil imperdiet
doming id quod mazim placerat facer pos-
sim assum. Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut lao-

duis dolor Nam liber tempor an cum soluta
nobis eleifend option congue as nihil im-
perdiet doming idiea. Quod mazim placerat

facer possim assum alo. Lorem ipsum dolor
sitamet,asu consectetueradipiscingelit, sed
diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat.

Duis autem vel eum iriure dolor in hen-

reet dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, quis nos-
trudexercitationullameorpersuscipitlobor-  drerit in vulputate velit esse molestie con-

tis nisl utaliquip ex ea commodo consequat.  sequat, vel illum dolore eu feugiat nulla

Di h

D iriure dolorin hendrerit  facilisis. Quod verutias ljasl velit esse mo-

p
velillum dolore eu feugiat nulla facilisis at
veroerosetaccumsan etiustoodiodignissim
qui blandit praesent luptatum 7zl delenit
augue duis dolore te feugait nulla facilisi.

Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex ea com-
modo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit
esse molestie consequat, vel illum dolore
eu feugiat nulla facilisis at vero eros et ac-
cumsan et iusto odio dignissim qui blandit
praesent luptatum 7zril delenit augue duis

Footer testfor NUI Galway document
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i liber tempor| an| com soluta nobis  Holor te feugait il Fcilii, Nam ibe
Jeifend option corgu as ihil imperdied  pempor cum solu nopi elefend aption] e p 1 dl
loming idica. Quofl nfsim placerat faces | Nam liber tempor |cum soluta nobis cum solut

ssc molestie cons
&

qult, vl illm dolore| | Dais sutem vel chm e dolor in hen-

racsen luptatum
oloe te feugat o

cuismod|  possim assum alo. Lor}m ipsum dolor si o onsim s el Lo iprurm dolor | [eifend option cpnge’ mitil imsperdied]  faobis elsifend optipa foagus af mikil i
ddolore| pmet,am sed]fim sssum. Lorem]psm dolr it ame met, 150 seq floming i quod miain p = -
onsecetuer adipheid ol sed dam] i assum. Lorn pn dolr it s
cena aliquafn erat volutpat. onummy nibh cumdd ticidunt ot o onsectetuer adipfcifg e, sed dian]
Ut iam) e doloe magna pliuam eat voltpa, Duis sutem o ben]  honummy nibh o tincdunt ot Lao] s nonummy
J Ve it i oreus et dobore. magaalsliJuam et vobtpa
quis 13N L) lum doore e fejgiat nula aclss. % el esse molestid cansequat, vel illu Duis autem vel himfiure dolor in hen.
p lobortis nisl| - fauod masim plscest her possim assum. olore eu feugia mfl i, Qe rert n valputte
atal i foaim paceat o posstm. sssum equa, vl ilam ol eu fagit nal
o facilisis. Quod verytiaq ljasl velit esse mo-
eratsd vl illum dolore eu feugiat nulla facilisis at| de idi Jestie consequat, vl b e mazim placers
alwer el d s assum o orkm psu doloc i ] s af e domingd orevamns s sta] faer posim a5
. S o s i, sed osim asum 1o Lo ipen dolo s | Do aue vel e i dolor in hen
ugue dui dolore {e Hugat nall il i blandi prasen Iptatum szl deleni| wed vt in vulpn ads, 1
inverliquafn erat volutpat| U wis enim a4 minim veniam, qui ugue dus dolors fe fagat nll il [iam: gt ulla il Wresda ver eros
steud exect taon] llamcorper s Ut wist enim o i veniam, qu
spit loboris il liquip ex ca com postrud. eserc tafon] ullmcorpr sus| | Duis anem nben] it pracsent uptthm il deent augu
o el doore e felga nals i) it loboris nil [ Jlquip ex ea com] et n moestiecon]  Bus dolorste feugic | et ese moleste
o dooc i headreck n vlpotate vlt]  apod mazi place et her possin asum frodo. consequat.[Duls sutem vel cur|  pequat, onsemua,

iure dolor in henrere in vulputste vel
1, vel illam dolor

st vero ero et ac

sse molestie cony
a eugiat nlls falis

dus| e
M cils. Nam liber| fuis dolore te frug)

ulls fcilisi. Quod

raesent luptatum Jar] del &

1 ilam doloe e

fuoleste consequat,

Duis autem vel cam riure delor in .

in lestie consequat, vel ro e mazim placera
loreuamns las atas facer possim assum

Duis autem vel eum iriure dolor in hen-

et domingdiea. Quod mazim placerat facer
possim assum alo. Lorem ipsum dolor sit
amet, asu consectetuer adipiscing elit, sed  drerit in vulpu adat, vel illum dolore eu
diam nonummy nibh euismod tincidunt ut  feugiat nulla facilisis loresdat vero eros et
laoreet dolore magna aliquam erat volutpat.

Duis autem vel eum iriure dolor in hen-

accumsan et iusto odio dignissim qui blan-
dit pracsent luptatum zzril delenit augue
drerit in vulputate velit esse molestie con-  duis dolore te feugait velit esse molestie
consequat, vel llum dolore eu feugisloerias
i eraenim ad minim venwrar qdgad adrsf sf
L]

sequat, vel illum dolore eu feugia velit esse
molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero et nulla facilisis.

loasrums rhfr s

Quod mazim placerat facer possim assum.
Duis autem vel eum iriure dolor in hen-
dreritin vulputate velit esse molestie conse-

A sample three-column grid on A4.
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Example three-column layout on the A4 grid

A
GALAAN

A sample three-column grid on A4.
This sample spread demonstrates the
flexibility of the column grid which
can be adjusted to accommodate
different editorial text.

s B %

Nam liber tempor cum soluta nobis
eleifend option congue nihil imperdiet
doming id. Quod mazim placerat facer
possim assum. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt
utlaoreet dolore magna aliquam erat
volutpat eu

Nam liber tempor cum soluta nobis allo
elei fend option congue nihil imperdiet
doming ida quod mazim placerat facer
possim assum. Lorem ipsum dolor an sit
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod a tincidunt

utlaoreet dolore magna aliquam erat volut

Duis autem vel eum iriure dolor in hend
reritin vulputate velit esse consequat, vel
illum dolore eu feugiat nulla facilisis.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore mana
aliquam erat volutpat.

Duis autem vel eum iriure dolor in hend
rerit in vulputate velit esse consequat,
velillum dolore eu feugiat nulla facilisis
atvero eros et accu msan et iusto odio
dignissim qui. Lorem ipsum dolor sit alio
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod tincidunt
ut laoreet dolore magna aliquam erat
volutpat zzril delenit augue duis.

Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit
Iobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure
dolorin hendrerit in vulputate velit esse
‘molestie consequat, vel illum dolo operre
eu feugiat nulla facilisis at vero eros eraet
accumsan et iusto odio dignissim quweri
blandit praesent luptatum zzril deleniast
augue duis dosan et iusto odit in vulputate
velit esse molestie consequat, vel illumt.

pataliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hend
reritin vulputate velit essee consqu vel
illum dolore eu feugiat nulla facilisis.

Ut wisi enim ad minim veniam, quis an
‘nostad exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriureasd
un dolor in hendrerit in vulputate velit
esse molestie conlisis at vero eros et accit
praesent luptatum zzril deleni.

Duis autem vel eu iriure dolor in hend
reritin vulputate velit esse consequat, vel
illum dolore eu feugiat nulla facilisis.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore mana
aliquam erat volutpa loreasumast.

Duis autem vel eum iriure dolor in hend
rerit in vulputate velit esse consequat,
velillum dolore eu feugiat nulla facilisis
atvero eros et accu msan et iusto odio
dignissim qui. Lorem ipsum dolor sit alio
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod tincidunt
utlaoreet dolore magna aliquam erat
volutpat zzril delenit augue duis.

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
iam nonummy nibh euismod

tincidunt ut laor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt ut laoreet dolo opasre
magna aliquam erat 'olutpaast.
Ut wisi enim ad minim veniam,
quonummy nibh euismod

tincidunt iloreum aspows

33

Lorem ipsum

consectetuer adipisci

diam nonummy aibh cuismod

tincidunt ut laor sit amet,

consectetuer adipiscing elit, sec

diam nonummy mod

tincidunt ut aoreet dolo opasre

magna aliquam erat volutpaast

Ut wisi enim ad rainim veniam,

quonummy nibh euismod

tincidunt loreum aspowes.
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Example three-column layout on the A4 grid

NUI Galway document header - Footer test for NUI G

document

Nam liber tempor cum soluta nobis
eleifend option congue nihil imperdiet
doming id. Quod mazim placerat facer
possim assum. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt
utlaoreet dolore magna aliquam erat

volutpat

Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo.
consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse
molestie consequat, vel lluonummy nibh
cuismod a tincidunt ut laoreet dolore

Duis autem vel eum iriure dolor in hend

liquam erat volut pat aliquip ex ea
commodo consequat. Duis autem vel eum
iriure dolor in hend rerit in vulputate velit

essee consqu vel illum dolore eu feugiat

rerit in vulputate quat,
velillum dolore eu feugiat nulla facilisis.
Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt loreum aasjd asd

sslfih ut laoreet dolore mana aliquam erat
volutpat.

Duis autem vel eum iriure dolor in hend
reritin vulputate velit esse consequat,

Ut wisi enim ad minim veniam, quis an

euismod tincidunt ut laoreet dolore mana
aliquam erat volutpa loreasumast. Duis
autem vel eum iriure dolor in hend reritin
vulputate velit esse consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros
etaccu msan et iusto odio dignissim qui.
Lorem ipsum dolor sit alio amet, consec
tetuer adip iscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore
‘magna aliquam erat volutpat zzril delenit
augue duis.

Duis autem vel eum iriure dolor in hend
rerit in vulputate velit esse consequat,
velillum dolore eu feugiat nulla facilisis
atvero eros et accu msan et fusto odio
dignissim qui. Lorem ipsum dolor sit alio

nostad exerci tation uscipi
lobortis nisl ut aliquip ex ea commodo.
consequat. Duis autem vel eum iriurcasd
un dolor in hendrerit in vulputate velit
esse molestie conlisis at vero eros et accit

praesent I il deleni.

velillum dolore eu facilisis
atvero eros et accu msan et iusto odio
dignissim qui. Lorem ipsum dolor sit alio
amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod tincidunt
utlaoreet dolore magna aliquam erat
volutpat zzril delenit augue duis.

Duis autem vel eum iriure dolor in hend
reritin vulputate velit esse consequat,
velillum dolore eu feugiat nulla facilisis.
Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh

amet, consec tetue velit esse consequat,
velillum dolore eu feugiat nulla facilisis
atvero eros et accu msan et iusto odio
dignissim qui. Lorem ipsum dolor sit alio
amet, consec tetuer adip iscinr adip iscing
elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam
erat volutpat zzril delenit augue duis.

A sample three-column grid on A4.
This sample spread demonstrates the

- flexibility of the column grid which

o

o ‘ = can be adjusted to accommodate
different editorial text.

wlls facilss.
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Master 1/3 A4 layout grid for standard literature

Our three-column grid for1/3 A4
documents allows for maximum
flexibility when preparing layouts. This
diagram is not to size. The blue lines
indicate the columns.

Header: One or
two lines of text

Lorem ipsum dolor sit amet, consectetuer adipiscing

elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci ta.

Text heading

Nam liber tempor cum soluta nobis eleifeong ue nihil
imperdiet doming id. Quod mazim placerater possim an
assum. Lorem ipsum dolor sit amet, consec tetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat eu feugiat nulla facilisi
lorseum ooreads pwperwes.

Level 2 heading

Duis autem vel eum iriure dolor in hend rerit in vuate velit esse
consequat, vel illum dolore eu feugiat nullilisis. Lorem ipsum
dolor sit amet, consectetuer adipisci elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore mana aliquam erat
volutpat. Duis autem vel eum iriure dolor in hend rer.

Lorseumit in vulp utate velit esse conse Quod mazim
placerater possim an assum. Lorem ipsum dolor sit amet,
consec tetuer adipiscing elit, sed diam nonummy nibh quat,
velillum dolore eu feugiat nulla facilisis at vero eros etaccu
msan et iusto odio dignissim qui. Lorem ipsum dolor sit alio
amet, consec tetuer adip iscing elit, sed diam nonummy nibh
euismo tincidel. Quod mazim placerater possim an assum.
Lorem ipsum dolor sit amet, consec tetuer adipiscing esed
diam nonummy nibh

LARGE TITLE SET ON
TWO LINES OF TEXT

“Ut wisi enim ad minim veniam, quis nostrud

exerci tation ullamcorper suscipit lobortis nisl ut

Jliquip ex ea commodo in alleoo l()t‘l‘pﬂs ler”

Duis autem vel eum iriure dolor in a hend rerit in vulputate
velit esse cons equat, vel illum dolore eunn feugiat nulla
facilisis oereopiad beruaso loertujasd Ikjasd.

Duis autem vel eum iriure dolor in hend rerit in vulputate velit
esse con sequat, vel illum dolore eu feugiat nulla facilisis at
vero eros et accuss msan et iusto odio dignissim qui. Lorem
ipsum dolor sit alio amet, consec tetuer adip iscing elit, sed
diam nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat zzril delenit augue duis.

Level 2 heading
Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum irfure dolor in hendrerit in
vulputato dignissim qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi. Nam liber tempor
cum soluta nobis all.

W elei fend option congue nihil imperdiet doming ida quod
mazim placerat facer possim assum. Lorem ipsum dolor an sit
amet, consec tetuer adip iscing elit, sed diam nonummy nibh
cuismod a tincidunt ut laoreet dolore magna aliquam erat volut
pataliquip ex ea commodo consequat. Duis autem vel eum
iriure dolor in hend rerit in vulputate velit essee consqu vel
illum dolore eu feugiat nulla facilisis.

Margins
Top: 11mm
Base: iimm
Inner: 12mm

Outer: 12mm

Column gutter: 4mm

Body Text
The preferred type size is 9pt on
11.5pt leading Arno Pro Regular.

Text Heading
The preferred type size is 10pt on 13pt
leading Arno Pro Bold Subhead.

Level 2 heading
The preferred type size is 9pt on 13pt
leading Arno Pro Italic Caption.

Headings, introductions, running
heads, captions and other styles are
not specified and can vary depending
on specific applications.

cradipiscing

d tincidunt ut

Utwisi

evet 2 heading.
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Example 1/3 A4 layouts on the grid

Two lines of heading
text to go here

Text heading

Nam liber tempor cum soluta nobis eleifend optio cong uen
ihilimperdiet doming id. Quodmmy mazim placerater possim
an assum. Lorem ipsum dolor sit amet, consec tetuer adipis
cing elit, sed diam nonmmy lorseum ioasa oerepasa verit.

Text heading

Nam liber tempor cum soluta nobis eleifend optio cong ue
nihil imperdiet domingid. Quod mazim placerater possim an
assum. Lorem ipsum dolor sit amet, consec tetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat eu feugiat nulla facilisis.

Textheading

Duis autem vel eum iriure dolor in hend rerit in vulpuate velit
esse consequat, vel illum dolore eu feugiat nullilisis. Lorem
ipsum dolor sit amet, consectetuer adipisci elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore mana
aliquam erat volutpat. Duis autem vel eum iriure dolor in hend
rerit in vulp utate velit esse consequat, vel illum dolore eu
feugiat nuer adip iscing elit, sed diam nonummy nib.

B.Sc.in
Physics with
Medical Physics

I now lead a team of 100 researchers that includes
physicists, chemists and biologis ¢ physics graduates
play a particularly important role becau
the b constants a
satility of a phy.
fto so many application areas.
sor Brian MacCraith, Director of Biomedical
ics Institute, Dublin Ci Iniversity

BSc 1978, PhD 1982 NUI Galway, PhD 2001 NUI Galway

O Course Code GY316
Medical Physics is one of the fastest-growing areas of physics
today, involving the application of physics and physical
methods to problems in medicine. Medi

advances, medical ph:

almost every clin

‘The School of Physics at NUI Galway offers its B.S

Degree in Physics with Medical Physics in conjunction
with the Medical Physics and Bioengineering Department
at Galway Un s. The programme combines
essential core physics modules with medical physics,

chemistry, mathematical science, biology and anatomy.

Course features and facilities

Students are given the opportunity to learn about
cutting-edge clinical technology and the fundamental
principles behind the technologies used to diagnose and
treat cancer patients. Physics with Medical Physics students
will work closely with staff from the Medical Physics and
Bioengineering Department in Galway University Hospitals
— many final year projects will be conducted in the hospital.

These sample 1/3 A4 pages
demonstrate the flexibility of the
three-column grid which can be
adjusted to suit different editorial
needs.

NUI Galway Brand Book
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Section two: Applications

Pre-printed letterhead specifications

Typesetting specifications for Adobe InDesign artwork files

We have a centralised
print management and
fulfilment system for all of
our pre-printed stationery

requirements.

Printed stationery

AIINUI Galway’s official printed
stationery, including letterheads,
continuation sheets, headed notepaper,
compliment slips, business cards, and
printed envelopes should be ordered from
the University’s approved stationery
print supplier.

Other print

All other high-quality print including
brochures, booklets, leaflets, posters,

etc should be ordered from one of the
University’s three approved suppliers.

Our printers

Details of and contact information for
our approved printers is available on the
procurement section of
www.nuigalway.ie.

Only our approved printers may be used.

Contact our Marketing and
Communications Office for any further
information or clarification you may
require about our stationery.

Detailed design layouts for all of
our primary stationery items follow
on pages 39 to 49.

Standardised stationery layouts

Our stationery layouts have been created
to accomodate all of the requirements

of NUI Galway. However, like all other
standardised layout systems, exceptional
situations may sometimes arise where
necessary content will not fit within

the defined structure. (For example if

a particularly unweildy URL must be
accomodated.) In such situations any
one-off adjustments to the layout

must be seen and approved by our
Marketing and Communications Office.

Letterhead size
210mm wide by 297mm high.

Process colours
Allletterheads print from four-colour
process colours.

All text prints in NUT Galway
Mulberry.

o1 Unit Name LH

PARAGRAPH STYLE SHEET

Arno Pro Semibold,

9.25 point on 12 point line-spacing,
with kerning set at optical +3.

02 Address LH

PARAGRAPH STYLE SHEET

Arno Pro SmText,

8.5 point on 10.25 point line-spacing,
with kerning set at optical +3.

03 Contact Numbers LH

PARAGRAPH STYLE SHEET

Arno Pro SmText,

OpenType All Small Capitals,

8.5 point on 10.25 point line-spacing,
with kerning set at optical +15.

Naming system for stationery

All of our stationery follows a standard
layout. The relationship between the NUI
Galway master brand and the names of all
the various schools, institutes and centres
is specified

« Schools have their own letterheads
and compliments slips.

« Disciplines within Schools have their
own letterheads and compliment slips
which also reflect the School they
reside in.

« Research Institutes and Centres
have their own letterheads and
compliments slips.

« Offices, University Management,
Administration and Services units
have their own letterheads and
compliments slips, e.g. President’s
Office, Human Resources, etc.

« St Angela’s College has its own
letterhead and compliments slips.
« Shannon College of Hotel

Management has its own letterhead
and compliments slips.

Please note the following:

« Individuals no longer have personalised
letterheads or compliments slips.

Typesetting

Telephone numbers must always be set
in non-aligning numerals, do not use the
aligning numerals suite.

Telephone numbers must always include
the international prefix +353.

Contact details should always be in
the following sequence and use these
prefixes:

Telephone: T
Direct telephone: D
Mobile: M

Email: (No prefix)

The address text box is set to base-
alignment, as the last line of the address
must always appear 6mm above the base
edge of the letterhead.
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Section two: Applications

Bilingual letterhead base stock

Construction specification for Adobe InDesign artwork file

Shown 70%
8.5 of actual size.

Dimensions shown

NUI Galway [Unit name Arno-Pro ) Umt‘name Arno-Pro . are in millimetres.
= A - Semibold 9.25 on12 point  Semibold 9.25 on 12 point
OE Gaillimh line spacing line spacing

Co-brand marks should appear

OF Gaillimh, UI Galway, within this prea. Position can
Béthar na hOllscoile, University Road, depend on|length of web address
Gaillimh, Eire Galway, Ireland T +353 91234 56 ww.nuigalway.ie
6
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Relationship of unit names to the brand marks
on an example letterhead

NUI Galway Scoil Ghné agus JE CalArnes School
a . Eacnamaiochta of Business and
OE Gallhmh JE Cairnes Economics

Mr Name Surname

Building Number
Street Name
County Name
Country Name

1 June 2009

Dear Mrs Surname

This is example overprinted letter text set using the typeface Times New Roman, at 11
point size on 16 point line-spacing, as specified in the NUI Galway corporate identity
guidebook. The pre-printed NUI Galway letterhead base stock has bilingual unit names
across the top of the page and bilingual contact information in a horizontal layout across
the base of the page. In both cases the Irish language text comes before the English
language text

Nam liber tempor et conscient to factor tum poen lefum odioque civiuda. Ettam in busda
neque nonor et imper ned libiding ges epular et soluta nobis eligent optio conaue nihiln est
im edit doming id quod maxim religuard cupidat, quas nulla praid om undant. Improb parv
minuit; los poitus inflammad ut coercent magis ad est dodec mendensse videantr. odioque
civiuda. Et tam busdam neque nonor.

Nam liber tempor cum et conscient to factor tum poen lefum odioque civiuda. Et tamen

in busdam nequem nonor et imper ned libiding ges epular et soluta nobis parv minuit; losb
Nam liber tempor cum et conscient to factor tum poen lefum odioque civiuda. Eta wotam
busdam neque nonor et imper ned libiding ges epular et soluta nobis eligent optiof coaue
nihiln est imedit doming id quod maxim religuard cupidat, quas nulla praid zomu undiant.
Improb parv minuit; los poitus inflammad ut coercent magis and est dodecendensse.

Regards

Name Surname
Job Title
Name of Department

OE Gaillimh, NUI Galway,
Boéthar na hOllscoile, University Road, T +353 91524 411
Gaillimh, Eire Galway, Ireland D +353 91 495 064 www.nuigalway.ie/cairnes
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Relationship of unit names to the brand marks
on an example letterhead

NUI Galway

OE Gaillimh

Mr Name Surname
Building Number
Street Name
County Name
Country Name

1 June 2009

Dear Mrs Surname

Oifig an Uachtarain Office of the President

This is example overprinted letter text set using the typeface Times New Roman, at 11

point size on 16 point line-spacing, as specified in the NUI Galway corporate identity

guidebook. The pre-printed NUT Galway letterhead base stock has bilingual unit names

across the top of the page and bilingual contact information in a horizontal layout across

the base of the page. In both cases the Irish language text comes before the English

language text

Nam liber tempor et conscient to factor tum poen lefum odioque civiuda. Ettam in busda

neque nonor et imper ned libiding ges epular et soluta nobis eligent optio conaue nihiln est

im edit doming id quod maxim religuard cupidat, quas nulla praid om undant. Improb parv

minuit; los poitus inflammad ut coercent magis ad est dodec mendensse videantr. odioque

civiuda. Et tam busdam neque nonor.

Nam liber tempor cum et conscient to factor tum poen lefum odioque civiuda. Et tamen

in busdam nequem nonor et imper ned libiding ges epular et soluta nobis parv minuit; losb

Nam liber tempor cum et conscient to factor tum poen lefum odioque civiuda. Eta wotam

busdam neque nonor et imper ned libiding ges epular et soluta nobis eligent optiof coaue

nihiln est imedit doming id quod maxim religuard cupidat, quas nulla praid zomu undiant.

Improb parv minuit; los poitus inflammad ut coercent magis and est dodecendensse.

Regards

Name Surname
Job Title

Name of Department

OF Gaillimh, NUI Galway,
Béthar na hOllscoile, University Road,
Gaillimh, Eire Galway, Ireland T +353 91234 567

www.nuigalway.ie
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Section two: Applications

Letterhead contents layout for Microsoft Word

This layout may be used with all classes of letterhead

45
mm

NUI Galway

Unit name in Irish is
positioned first

OE Gaillimh

Shown 70%

of actual size.
Dimensions shown
are in millimetres.

Unit name in English is
positioned second

25.5mm

r Name Surnamef
Building Number*
Street Name
County Name
Country Name
1
1 June 20099
1
1
1
Dear Mrs Surname
This example overprinted letter text is typeset using the typeface Times New Roman, and
is set at 11 point size on 16 point line-spacing. The pre-printed NUI Galway letterhead
base stock has bilingual unit names across the top of the page and bilingual contact
information in a horizontal layout across the base of the page. In both cases the Irish
language text comes before the English language textf|
L
Nam liber tempor et conscient to factor tum poen lefum odioque civiuda. Ettam in busda
neque nonor et imper ned libiding ges epular et soluta nobis eligent optio conaue nihiln est
im edit doming id quod maxim religuard cupidat, quas nulla praid om undant. Improb parv
minuit; los poitus inflammad ut coercent magis ad est dodec mendensse videantr. odioque
civiuda. Et tam busdam neque nonor
il
Nam liber tempor cum et conscient to factor tum poen lefum odioque civiuda. Et tamen
in busdam nequem nonor et imper ned libiding ges epular et soluta nobis parv minuit; losb
Nam liber tempor cum et conscient to factor tum poen lefum odioque civiuda. Eta wotam
busdam neque nonor et imper ned libiding ges epular et soluta nobis eligent optiof coaue
nihiln est imedit doming id quod maxim religuard cupidat, quas nulla praid zomu undiant.
Improb parv minuit; los poitus inflammad ut coercent magis and est dodecendensse.|
1
RegardsS
1
1
1

Name Surname
Job Title
Name of Department

40mm

30
mm

Overprinted letter contents
Times New Roman, 11 point on
16 point line-spacing.

OE Gaillimh,
Béthar na hOllscoile,
Gaillimh, Eire

NUI Galway,
University Road,
Galway, Ireland

T +353 91234 567 www.nuigalway.ie

Please adapt your existing document
files and templates to conform with these
specifications and measurements.

Do not use any typeface different

to that specified here.

Returns and other non-printing
characters are shown in light blue.

All measurements are given
in millimetres.
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Section two: Applications

Compliments slip

Construction specification for Adobe InDesign artwork file, and example visual

Shown 70%
8.5 of actual size.

Dimensions shown

NUI Ga]»Way [Unit name in Irish is [Unit name in English is areimmiliimeie,

OE Gallhrnh positioned first positioned second

17mm
Le dea-mhéin OE Gaillimh, NUI Galway,
Bothar na hOllscoile, [University Road, E email@nuigalway.ie
With compliments Gaillimh, Eire zalway, Ireland T +353 91123 456 ww.nuigalway.ie/morehere
6

Shown 70% of actual size.

NUI Galwa Scoil Ghné agus JE Cairnes School
P . y Eacnamaiochta of Business and
OE Gallhlnh JE Cairnes Economics
Le dea-mhéin OF Gaillimh, NUI Galway,
‘ Béthar na hOllscoile, University Road, E email@nuigalway.ie
With compliments Gaillimh, Eire Galway, Ireland T +353 91123 456 www.nuigalway.ie/morehere
Compliments slip size o1 Unit Name CS$ 04 With Compliments CS
210mmw1deby99mmhlgh PARAGRAPH STYLE SHEET PARAGRAPH STYLE SHEET
Arno Pro Semibold, Arno Pro Regular,
Colours 11.5 point on 16 point line-spacing, 11.§ point on 16 point line-spacing,
All compliment slips print from with kerning set at optical +3. with kerning set at optical +3.
four-colour process colours. Crollomr s Parione DS 266,
02 Address CS
All text prints in NUI Galway Mulberry, PARAGRAPH STYLE SHEET
except for ‘With compliments’. Arno Pro SmText,

8.5 point on 10.25 point line-spacing,

All contact numbers must always with kerning set at optical +3.

be set in non-aligning numerals, do

not use the aligning numeral suite. 03 Contact Numbers CS
PARAGRAPH STYLE SHEET
The address text box is set to base- Arno Pro SmText,
alignment, as the last line of the address OpenType All Small Capitals,
must always appear 6mm above the base 8.5 point on 10.25 point line-spacing,
edge of the compliment slip. with kerning set at optical +15.
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Section two: Applications

Relationship of unit names to the brand marks

on example compliments slips

NUI Galway

OE Gaillimh

OE Gaillimh,
Béthar na hOllscoile,
Gaillimh, Eire

NUI Galway,
University Road,
Galway, Ireland

Le dea-mhéin

With compliments

NUI Galway

OE Gaillimh

Le dea-mhéin OF Gaillimh, ) NU.I Ga.lway,
Boéthar na hOllscoile, University Road,
With compliments Gaillimh, Eire Galway, Ireland

Oifig an Uachtardin

T 4353 91123 456

Instititid de Mora

T +353 91 493 906

Example of a one-line
unit name.

Office of the President

E email@nuigalway.ie
www.nuigalway.ie

Example of a two-line
unit name.

Moore Institute

E mooreinstitute@nuigalway.ie
www.nuigalway.ie/moore

Example of a three-line

unit name.
NUI Galway Scoil Ghné agus JE Cairnes School
_ e Eacnamaiochta of Business and

OE Gallhmh JE Cairnes Economics

Le dea-mhéin OF Gaillimh, NUI Galway,
Bothar na hOllscoile, University Road, E email@nuigalway.ie
With compliments Gaillimh, Eire Galway, Ireland T +353 91123 456 www.nuigalway.ie/morehere
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Section two: Applications

Business card specification

Construction specification for Adobe InDesign artwork file, and example visual

Name Surname
JOB DESCRIPTION

Unit Name

NUI Galway, Universtity Road.
Galway, Ireland

T +353 91123 456
name.surname@nuigalway.ie
www.nuigalway.ie

Standard business cards have English text on one side only.

Ainm Sloinne

NUI Galway

OE Gaillimh

Ainm Aonad

OE Gaillimh

NUI Galway

OE Gaillimh, Béthar na hOllscoile,

Gaillimh, Eire

T +353 91123 456
D +353 91123 456

ainm.sloinne@nuigalway.ie

www.nuigalway.ie

Name Surnameq

JOB DESCRIPTION n

mm

NUI Galway

OE Gaillimh

3mm

9

[Unit Name o
INUI Galway, Ufiverstity Road,
Galway, Ireland ¢

T +353 91123 456
name.surname@nuigalway.ie ¢
www.nuigalway.ie

3mm

Business card size
8smm wide by ssmm high.

Colours
All business cards print from
four-colour process colours.

All text prints in NUI Galway
Mulberry.

The address text box s set to base-
alignment, as the last line of the address
must always appear 4mm above the
base edge of the business card.

All contact numbers must always
be set in non-aligning numerals, do
not use the aligning numeral suite.

Hard and soft returns and other
non-printing characters are shown
above in light blue for reference.

All measurements shown above

are given in millimetres.

o1 Name Surname BC
PARAGRAPH STYLE SHEET

Arno Pro Semibold SmText,

9.25 point on 13 point line—spacing,
with kerning set at optical +3.

02 Qualification: Second Line BC
PARAGRAPH STYLE SHEET

Arno Pro Semibold Caption,

6.5 point on 9.25 point line-spacing,
with kerning set at optical +3.

03 Job Title BC

PARAGRAPH STYLE SHEET

Arno Pro Caption,

8point on 8 point line-spacing,

with kerning set at optical +70

plus 1point space before.

04 Unit Name BC

PARAGRAPH STYLE SHEET

Arno Pro Semibold SmText,

8 point on 9.6 point line-spacing,
with kerning set at optical +6.

05 Address BC

PARAGRAPH STYLE SHEET

Arno Pro SmText,

8 point on 9.6 point line-spacing,

Bilingual business cards have one language on either side.

with kerning set at optical +3,
plus 1.25 point space after.

06 Contact Numbers BC

PARAGRAPH STYLE SHEET

Arno Pro SmText,

8 point on 9.6 point line-spacing,
with kerning set at optical +1s.

07 Email & Web Address BC
PARAGRAPH STYLE SHEET

Arno Pro SmText,

8 point on 9.6 point line-spacing,
with kerning set at optical +3.

o8 Qualifications Small Caps BC

CHARACTER STYLE SHEET

Arno Pro Semi Bold SmText,
OpenType All Small Capitals,
6.5 point on 13 point line-spacing,
with kerning set at optical +5s.

Secondary brand marks

Secondary brand marks, including those
of research institutes, may be placed on
the back of business cards.

NUI Galway Brand Book
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Section two: Applications

Relationship of unit names to the brand marks
on example business cards

Dr Name Surname
LECTURER, DEPARTMENT
OF MARKETING

NUI Galway

OE Gaillimh

JE Cairnes School of Business
and Economics

NUI Galway, University Road,
Galway, Ireland

T +353 91492 603
name.surname@nuigalway.ie
www.nuigalway.ie/marketing

Name Surname
DEPUTY LIBRARIAN

NUI Galway

OE Gaillimh

James Hardiman Library
NUI Galway, University Road,
Galway, Ireland

T +353 91 493 712
name.surname@nuigalway.ie
www.nuigalway.ie/library

Name Surname MBA
COMMERCIALISATION
EXECUTIVE

NUI Galway

OE Gaillimh

Ignite Technology Transfer
NUI Galway, University Road,
Galway, Ireland

T +353 91 495 821

M +353 87123 4567
name.surname@nuigalway.ie
www.nuigalway.ie/tto

Name Surname
DEVELOPMENT MANAGER,
MRI CARNA

NUI Galway

OE Gaillimh

Martin Ryan Institute

NUI Galway, University Road,
Galway, Ireland

T +353 91 493 422 — MRI

T +353 95 32201 — MRI CARNA
name.surname@nuigalway.ie
www.nuigalway.ie/mri

Name Surname
RESEARCH CO-ORDINATOR

NUI Galway

OE Gaillimh

Irish Centre for Social Gerentology
NUI Galway, University Road,
Galway, Ireland

T +353 91524 411 EXT 5458

D +353 91495 458
name.surname@nuigalway.ie
www.nuigalway.ie/icsg

Name Surname
DEVELOPMENT OFFICER

NUI Galway

OE Gaillimh

Centre for Innovation and
Structural Change

NUI Galway, University Road,
Galway, Ireland

T +353 91492 817
name.surname@nuigalway.ie
www.nuigalway.ie/cisc

Name Surname
DOCTORAL FELLOW

NUI Galway

OE Gaillimh

Child and Family Research Centre
NUI Galway, University Road,
Galway, Ireland

T +353 91495792
name.surname@nuigalway.ie
www.nuigalway.ie/cfrc

Professor Dr Name Surname
DIRECTOR, REMEDI

NUI Galway

OE Gaillimh

REMEDI Regenerative Medicine Institute
NUI Galway, University Road,

Galway, Ireland

T +353 91234 567

name.surname@remedi.ie
www.nuigalway.ie/remedi
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Email signatures

To provide simplicity and consistency across our email
communications we have defined a standard format for
email signatures for the university itself and for research
institutes. The font used in the email signature is Arial.
Note that Arial may be used only in email. Arial may not
be used in any other circumstance.

Example of research institute email signature (not to scale)

Brid Seoige

Senior Marketing and Brand Officer | Oifigeach Sinsearach Margaiochta agus Brandail
Marketing & Communications Office | Oifig Margaiochta & Cumarsaide

NUI Galway | OE Gaillimh
+353 91123 4567 | +353 87 123 4567 | www.linkedin.com/in/bridseoige1234

Top 2% of Global Universities |
Top 250 Times Higher Education (THE) World University Rankings 2016/2017
5 Star QS Rating | Top 250 QS World University Rankings 2016/2017

Dan Carey
Director | Stiarthéir

Moore Institute | InstitiGid de Méra
NUI Galway | OE Gaillimh

+353 91123 4567 | +353 87 123 4567 | www.linkedin.com/in/dancarey1234

Top 2% of Global Universities |
Top 250 Times Higher Education (THE) World University Rankings 2016/2017
5 Star QS Rating | Top 250 QS World University Rankings 2016/2017

Note:

1. The order of English and Irish in lines 2, 3 and 4 is by personal choice

2. Theinformation in line § is by personal choice but should not exceed two telephone

numbers and one other piece of information, such as a LinkedIn address.

3. Avertical bar or pipe should be used as the break between pieces of information in

any line, e.g. between English and Irish text or between telephone numbers.

4. Only messages approved by the Marketing and Communications Office may be
included in Line 6 and following.

5. Only one such message may be inserted at a time.

University email signatures

All our university email signatures are
constructed as follows:

Line 1: Person’s name only set in 9pt Arial
Bold, 6ptleaded with hard return.

Line 2: Person’s title in English and Irish
setin 9pt Arial Regular, 6pt leaded with
soft return.

Line 3: Unit name in English and Irish set
in gpt Arial Regular, 6ptleaded with hard
return.

Line 4: University name in English and
Irish setin gpt Arial Bold, 6pt leaded with
hard return.

Line 5: Telephone number(s) and
LinkedIn address (if appropriate) set
in gpt Arial Regular, 6ptleaded with a
double hard return

Line 6 and following: Approved
University message(s) setin gpt Arial
Regular with key data highlighted in
bold, no additional leading and soft return
between each message component.

Research institute email signatures

All our research institute email signatures
are constructed as follows:

Line 1: Person’s name only set in 9pt Arial
Bold, 6ptleaded with hard return.

Line 2: Person’s title in English and Irish
setin gpt Arial Regular, 6ptleaded with
soft return.

Line 3: Unit name in English and Irish
setin gpt Arial Bold, 6pt leaded with soft
return.

Line 4: University name in English and
Irish setin gpt Arial Bold, 6pt leaded with
hard return.

Line 5: Telephone number(s) and
LinkedIn address (if appropriate) set
in 9pt Arial Regular, 6ptleaded with a
double hard return

Line 6 and following: Approved
University message(s) setin gpt Arial
Regular with key data highlighted in
bold, no additional leading and soft return
between each message component.

NUI Galway Brand Book
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Copywriting guidelines for promotional literature

In communicating our brand the way in
which we address our target audiences
and the language tone-of-voice we use is
as important as our visual identity.

Our Values (see page 3) are the
foundation of our identity as a
university. The ideas driving those
values should always be reflected in our
messaging, whether in promotional
literature, digital media or spoken
communications.

These guidelines are intended to
help you to develop promotional text
targeted at external audiences.

Generic text about the University
is available from the Marketing and
Communications Office. You can

incorporate this into your own material.

Additional resources

For those seeking additional
information or help with writing style
two excellent and freely available
resources are:

The Guardian and Observer Style Guide
www.theguardian.com/guardian-
observer-style-guide-a

The Economist Style Guide
www.economist.com/styleguide/
introduction

For further information contact the
Marketing and Comunications office

Tone of voice

Your tone of voice should change
according to two elements: the audience
that you are addressing and the purpose
of your document.

For recruitment literature your tone
should be informal, but not casual. Your
language should be intelligent, but not
arrogant. For example:

Choosing the right university and degree course is one

of the most important decisions you will ever make. Your

teachers, parents and friends can all offer you advice and

support, but ultimately the decision is yours. You need

to choose the university that feels right for you.

Jargon

The use of jargon or specialist language
is only appropriate if you are confident
that your reader will easily understand
it. Be cautious of using phrases that
might be very familiar to you (such

as ‘undergraduate’, ‘semester’ and
‘modules’) in promotional literature for
undergraduate programmes. Question
whether your reader will understand
these terms.

— undergraduate?
— semester?

— modules?

Clear and direct
In all communications, your text should
be clear, concise and confident.

Sentence lengths

Long sentences are difficult to
understand in printed documents and
more so on web pages. Too many clauses
or sub-clauses obscure the meaning of a
sentence.

If your sentence structure is limited to
two, or occasionally three, clauses your
readers will move through your text
more swiftly. They will also retain more
information.

Your average sentence length should be
between 15 and 20 words. For variety you
may include sentences that are longer
and shorter than this, but this is a good

average.

When writing for younger audiences
avoid including long passages of text with
several paragraphs. Find ways of breaking
your text up by using design devices

such as blocks of colour highlighting
important points, bullet points,
representing information pictorially
through charts, diagrams

and images, etc.
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Copywriting guidelines for promotional literature continued

Adjectives and hyperbole This world leading university offers excellent teaching
On its own, this sentence does not . . .
contain any meaningful information and cutting-edge research set in a beautiful campus.

and leaves your reader with more
questions than answers. If you make
claims to greatness then you must be
able to support them. The overuse of
adjectives and hyperbole reduces the
credibility of your text.

Remove unnecessary words Sport contributes to academic life and this is very
Text can become cluttered with

unnecessary words that add no much the case at NUI Galway.

information. Your reader wants to find

the meaning within your text quickly. Sport is central to life at NUI Galway.

Therefore, words that do not increase
the understanding or meaning should
be deleted. For example, there is no
significant difference in meaning
between these two sentences.

Use confident Language — more?
Overuse of words like ‘more’, ‘most’,

‘very’ and ‘very much’ to create emphasis — most?
reduces the confidence of the tone
of voice. Question whether you need

— ?
them atall. very much?

Guard against stating the obvious This leaflet has been designed to provide you with
None of the information in this sentence

on the right needs to appear within a information about programmes of study in the School of...
promotional leaflet, as the purpose of
such aleaflet is self-explanatory.

If the words add nothing new,
delete them.

Accurate use of language — world class?
Beware of words and word combinations
that have become clichés through — research-led?
overuse. For example ‘world class’,
‘research-led’, ‘innovative’, ‘dynamic’, . RS
Co ; ) — 1nnovatives
unique’ and ‘state-of-the-art’.

Whenever you are tempted to use a stock S dynamic?

phrase, question what it means. Consider

re-working your text, either to explain o state-of—the-art?
your idea more clearly, or use more

interesting language.
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Copywriting guidelines for promotional literature continued

Provide evidence of claims
Whenever you make claims to promote
the University, you need to provide
evidence that will validate your claim.

This should be supported by then
providing examples of our forward-
thinking, global research like this.

Substantiated claims are more
interesting and trusted than empty
claims to greatness.

Research at NUI Galway is forward-thinking

and global in scale.

Our Environmental Change Institute is conducting

one of the world’s largest studies into how marine plants
may affect the earth’s climate by decreasing climate
change. NUI Galway is also home to the world’s largest
research institute devoted to developing the

next generation of internet technology.

Structure

Following a three-step structure when
writing promotional literature can be
useful.

Firstly, begin your text with something
interesting that encourages your reader
to think more about the subject matter
and to engage with your document.
Like the example shown here.

Secondly, substantiate and then
expand on this engaging opening
in the information that follows.

Finally, close with a call to action. This is
a final paragraph that lets the reader know
how they can continue the conversation.
Who do they call, where can they get
more information, is there something
more specific you would like them to do?

Some people see daydreaming as an idle waste of time

and students are often discouraged from dreaming.
At NUI Galway, we take a more enlightened view.

We believe that dreaming is at the very heart of

innovation and invention.

Additional points

The terms ‘you’ and ‘we’ are the preferred
form for addressing our readers. They
can be used wherever appropriate to

the purpose of, and readership of, your
publication. They create a welcoming and
engaging tone of voice without becoming
patronising. There will be certain highly
formal publications where this usage is
inappropriate, but these are likely to be
in the minority.

Always read your text aloud. This enables
you to identify places in the text where
your language does not flow smoothly.
Asking someone else to read your text
also helps, as their perspective can clarify
potential areas of confusion.
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Section two: Applications

Grammar, Spelling and Punctuation

This in-house Grammar and
Punctuation Style Guide is
intended primarily for the
use of the Marketing and
Communications Office
staff, and those working with
the office on promotional
material, news releases,
websites and other written

documents.

We do not intend this to be
an exhaustive compendium
of grammar and
punctuation, more of a quick

guide to common examples.

In everything we write we
try to use language that is as
clear, simple, and accessible

as possible.

The Times New Roman typeface family
is the preferred typeface for use on all
communications produced in-house.

Times New Roman is not used in any of
our marketing material, such as brochures
and advertising, nor branded material,
such as signage or merchandise.

Specific style guides are also
available from the Marketing and
Communications Office on:

Copywriting for Promotional Material

Writing a Press Release

Official title
The University’s official title is:

National University of Ireland Galway, or
Ollscoil na hEireann Gaillimh.

The only official abbreviation is:
NUI Galway or OE Gaillimh.

Contact details

Telephone numbers and email addresses
should not appear on pre-printed
letterheads but may be included in the
signature content.

Telephone numbers must always include
the international prefix +353.

Contact details should always be in
the following sequence and use these
prefixes:

Telephone: T

Direct telephone: D
Mobile: M

Email (no prefix)

Web address (no prefix)

Personal Names, Titles and
Qualifications

Professor not Prof (or even Prof.)
Dr not Dr. or Doctor

Avoid Ms and Mr where possible except
in running text, where we spell out the
name first time round and contraction
thereafter:

John Smith (first mention), Mr Smith
(thereafter)

For official use we refer to the
President as Dr James J. Browne

To simplify our style, we use

PhD not Ph.D.
MA not M.A.
BAnot B.A.

Spelling

Follow standard British usage, key words
to watch out for include...

Programme

not program

Organisation, analyse
not organization or analyze

Toward, while
not towards or whilst

Others to watch include...
practice (noun) / practise (verb)
licence (noun) / license (verb)

Use first year and second year except
when adjectival:

This is the first year that first-year students
will have no exams.

Stops

Stops (. 2! : ;) are always followed by only
a single (not a double) space before the
next sentence or part of sentence.

And
and is used, rather than &

Quotation marks
Quotation marks are preferably smart
(“...), rather than straight (...”).

Use double quotation marks to signal
direct speech and verbatim quotes,
closing quotation marks after the full
stop.

Obama said “This is a great day for
Ireland.”

If the quotation itself contains a
concluding mark, such as an exclamation
mark, “no full stop is required after!”

Use single quotation marks to identify
words and phrases that are not themselves
quotes but to which you wish to draw
attention as ‘lexical items’.
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Grammar, Spelling and Punctuation (continued)

Colons and semi-colons

Colons (:) are most often used to indicate
alist of items in running text. The part
before the colon must be a full sentence in
its own right but the second need not be.

Use a semicolon (;) rather than a comma
to combine two sentences into one
without a linking conjunction.

The committee dealing with the question of
commas agreed on a final text; however, the
issue of semicolons was not considered.

Hyphens

Compounds may be written as two or
more separate words, with hyphen (s), or
as a single word.

Postgraduate and undergraduate do not
use hyphens.

Use hyphens sparingly but to good
purpose...

user-friendly software

two-day meeting

well-known problem
above-mentioned report

policy for the long term, but long-term
effects

measures for flood control, but flood-
control measures

Abbreviations

The prime consideration when using
abbreviations should be to help the
reader. First, then, they should be easily
understood.

So when an abbreviation that may not be
familiar to readers first occurs, it is best
to write out the full term followed by the
abbreviation in brackets.

The Global Science Project (GSP) should
enable the Committee of Scientific
Representatives (CSR) to broaden its
membership. In recent discussions, a
programme of initatives was agreed between
GSP and CSR.

Times, Dates and Years

Write out the month, preceded by a
simple figure for the day, separated by a
hard space comma and then all four digits
referring to the year.

26 January, 2016 not 26th Jan ‘16

When referring to decades write the 1990s
(no apostrophe).

The letters AD come before the year
number (AD2000), whereas BC follows it
(347 BC).

Numbers, weights and measurements
As a general rule write low numbers (zero
to nine inclusive) in words and larger
numbers (10 and above) in figures.

Note that you should always use figures
for statistics and votes:

3 new officials were appointed in 2002, 6 in
2003 and ...

12 delegations were in favour, 7 against, and
6 abstained

Always spell out units of measurement,
avoiding symbols where possible.
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Section two: Applications

PowerPoint presentations

We have two sorts of The first sort is more formal and is Three colour variations are available for
. intended for use in lectures and other use as shown here: blue, green and slate.
PowerPoint templates internal applications. This uses a

o ) . This design is deliberately understated

. . minimalist layout with a strip of colour )

available in three colour ) ) ) to draw attention to the content of the

running along the base of each slide. This .
presentation.

schemes. colour strip includes the NUI Galway
brand mark and the relevant unit name.

Title of presentation line 1
Title of presentation line 2

Name Surname
Title / Job Description

00 Month 2017

H' | NL_JI Galway School of Psychology
Urek OE Gaillimh

Text-only title slide in green colour scheme.

Title of presentation on first line

Description or sub heading on line 2

Name Surmane ‘ 00 Month 2017

HJ || NUI Galway National University of Ireland, Galway
0 M| OF Gaillimh Image title slide in blue colour scheme. Template

is editable to place in appropriate image.
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Section two: Applications

PowerPoint presentations continued

The second template allows for an image A guideline presentation file is

to be incorporated into the title slide. available from our Marketing and
Again this is available in three colour Communications Office and on the
variations. The inner page of both sorts website showing how to use these
of template are the same. templates most effectively.

www.nuigalway.ie/TO COME

Colleges of NUI Galway

Tltle Ofpresentatlon or Shde ShOW * College of Arts, Social Sciences, & Celtic Studies
» College of Business, Public Policy, & Law

* College of Engineering & Informatics

» College of Medicine, Nursing, & Health Sciences

* College of Science
Mathew Smith
Tl Job Descripon

00 Month 2017

NU! l_GalWAy National University of Ireland, Galway
'W| OF Gaillimh

NUI,.G.‘]I.WE‘V National University of Ireland, Galway
M| OF Gaillimh

Heading of page or subject matter

Title of page
+  For the year of 2017 or SubJ eCt mattel'

60
50
40
OEast
30 W West
ENorth
20 ESouth

1st Qtr 2nd Qtr 3rd Qtr 4th Qtr

UI Galway School of Education
OF Gaillimh

NG National University of Ireland, Galway
OE Gaillimh

Type-only title slide in slate colour scheme.

Text-only content slide in blue colour scheme.
Graph content slide in green colour scheme.
Divider slide in slate colour scheme.

Full-screen image slide in slate colour scheme.

School of Natural Sciences

e AT
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Section two: Applications

Example brand mark application to website

OEGAILLMH  LIBRARY ~ AA | STUDENTS&STAFF

¥ Prospective Students * ' Current Students 2 Visitors 2 | OF Gaillimh SEARCH

COLLEGES RESEARCH BUSINESS ALUMNI, FRIENDS COMMUNITY

COURSES UNIVERSITY ABOUT
LIFE NUI GALWAY &SCHOOLS &INDUSTRY & SUPPORTERS ENGAGEMENT

dimam Schelarships

Expression of Interest call for funded Hardiman PhID Scholarshij
starting September 2017

REGISTER NOW >

Contact Marketing and Communications Office for information or guidance concerning our website
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If you have any further queries

about the NUI Galway brand and its
implementation, or if you require any
brand resources please contact

Bride Seoige, Brand Officer, at our
Marketing & Communications Office:
brid.seoige@nuigalway.ie / 091 494 144

The University’s approved panel of graphic designers and
printers are fully briefed on the NUI Galway brand mark and its
guidelines and will be able to answer any design or print queries

you may have.

Please send proofs of all artwork that carries the NUI Galway
brand mark to the Marketing and Communications office
before printing to ensure that they are compliant with our brand

guidelines.

The brand mark is available to download at:
http://www.nuigalway.ie

nd designed by BFK Brand | Ww W.BFK.IE

Guidelines written a:



