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Introduction

In Ireland, young people have 
highlighted body image as an 
issue of concern (O’Connell 
and Martin 2012). Consequent-
ly, the Department of Health 
requested that the Health 
Behaviour in School-aged Chil-
dren Study (HBSC) collect data on the factors 
that influence adolescent body image in the 
HBSC Ireland survey. The aim of this study 
was to develop and test a question for use in 
the HBSC Ireland 2013/14 study. 

Methods

The HBSC study is a cross-sectional study 
that collects data on children’s health and 
well- being. To date the HBSC study has 
examined body image through a measure of 
body dissatisfaction, with no question(s) on 
factors influencing body image. To begin the 
question development process a literature 
review was conducted to investigate whether 
other cross-national surveys had included a 
question exploring body image influences. 

International experts on body image were 
also contacted to assist in identification of a 
question. A single item was not identified thus 
two open ended questions were developed by 
the Irish HBSC team which include the fol-
lowing: “What influences how you feel about 
your body image?” and “What influences how 
you feel about your body shape?”. Adolescent 
views and opinions of these questions were 
collected from 75 young people, aged 13-17 
years from two post-primary schools.
A workshop, which consisted of group discus-
sions with young people was conducted in 
each school. During the workshops young 
people were asked to explain how they would 

answer both questions, their 
opinions on each question and 
which question they preferred. 
Data were transcribed verba-
tim and a thematic analysis 
was conducted to identify key 
themes from the research. 

Results

Key themes identified from the discussions 
are illustrated with quotes in Figures 1 and 2. 

Figure 1. Perception of factors influencing 
adolescent body image in Ireland.
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Figure 2. Perception of factors influencing adolescent body 
shape in Ireland.

Conclusion

Overall, young people showed a preference for the use of 
the term ‘‘body image’’ as opposed to ‘‘body shape’’, thus a 
question on factors influencing body image was included in 
the HBSC 2013/14 survey cycle. It is anticipated that the input 
gathered from young people during the question development 
process will serve to provide a greater insight into the factors 
influencing adolescent body image in Ireland.
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‘‘If you know you’re 
overweight set a 

goal, like, go to the 
gym or something 
and try hard to get 
fit and lose weight’’

(Boy, aged 15)

‘‘What people think and 
say about your body, for 
example if you are skinny 

or fat’’
(Boy, aged 16)

‘‘Body shape is 
very important 
because you 

can get slagged 
over it or lead 
to something 

worse. But you 
can change the 
way you look 

by cutting back 
on food, not 
just at home, 
but at school 
aswell and go 
to the gym or 

play soccer and 
you will feel 
better about 

yourself.’’
(Boy, aged 15)

‘‘Members of the 
opposite sex 

would influence 
you, ‘cause if 

another fella is 
like, skinny or 
muscular, and 
he’s getting 

loads of girls, 
and you’re just 

there not getting 
anyone, you’re 
gonna’ want to 

be more like 
him’’

(Boy, aged 14)

‘‘The clothes that 
you wear’’

(Boy, aged 13)

‘‘What type of 
clothes you 

have’’
(Boy, aged 16)
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‘‘I think that
your friends
and family

would
influence

 
your body

image
because

they’re the
 

people that 
you care 

about and
they also 

care about 
you’’

(Boy aged 
16)

‘‘Your peers influence 
you the most because 
at our age it’s all about 

looking good and 
getting girls’’

(Boy, aged 17)

‘‘I’d say probably the 
way you look. If you’re 

overweight no one 
wants to be friends 

with you or talk to you’’ 
(Boy ,aged  16)

‘‘Celebrities and 
Sports players 

influence teens. 
They’re almost 

always muscular 
and thin, so 

teenagers want to 
look like them and 

be like them’’
(Boy, aged 13)

‘‘People slagging 
you because of 

your weight. Some 
people could be 

called fat head or a 
person with big 
ears would be 
called an elf’’
(Boy, aged 14)

‘‘One influence 
is the way 

people talked 
behind my back 
and lowered my 

self-esteem’’
(Boy, aged 14)
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Introduction

This project emerged from a research study 
called TRYCIS (Transition from child to adult 
care for young people with chronic illness) 
and funded by the Health Research Board 
Ireland. Among the study objectives is to 
investigate how young people with long-term 
conditions experience the process of transition 
to adult healthcare services. We found that 
the transition from child to adult services can 
be very difficult. Young people want advice, 
information, support and signposting in rela-
tion to transition, but they encounter obstacles 

to having these 
needs met. Many 
young people re-
ceive inadequate 
information 
and preparation 
and the move 

from child to adult services was generally 
experienced as an abrupt transfer rather than 
a gradual and smooth transition.  Hence, we 
co-developed this intervention with young 
people, as an innovative way of providing 
relevant information and better preparation for 
the transition process.
 

Methods

Ethical approval was obtained from the relevant ethics com-
mittees. The research was conducted in two phases. During the 
first phase we needed to identify young peoples’ preferences 
for e-Health technologies and information provision. Using a 
mixed methods design, we conducted a survey (n= 207) and 
focus group interviews to elicit young people’s preferences.  
The young people were aged 14 to 25 years and were from 
three disease groups: diabetes, cystic fibrosis and congenital 
heart disease. The survey data revealed that almost six in ten 
young people (57.1%) believed that a website would be quite 
or very useful for receiving information about their illness. 
Mobile phones/apps were deemed most useful (76.9%), while 
technologies such as Skype (15.7%), social networks (50.8%) 
and chat rooms (25.2%) were viewed as not very useful. Email 
(34.5%) and web pages (33%) were the preferred options for 
the exchange of information about the disease and for receiv-
ing advice/support and information on healthcare facilities. 
The interview data indicated that young people would value a 
website that contained information about key hospital person-
nel, differences between child and adult services, location and 
configuration of services, transition stories, FAQs and illness 
management.

During the second phase, the aim was to develop an appropri-
ate e-health intervention using a participatory approach under-
pinned by four key principles: consultation and cooperation 
with relevant stakeholders, experimentation with alternative 
designs, contextualisation (testing with users and providers), 
and iterative development (modification in response to evalua-
tion) (Waller, Franklin, Pagliari and Greene, 2006).  Using this 
approach we set up a co-design group comprising young people 
with long-term conditions from the three disease groups. We 
also set up two additional advisory groups comprising stake-
holders from voluntary organisations, disease support groups, 
healthcare professionals, parents, young people, in addition to 
the web designer and developer, and a digital technology ex-
pert. Prior to the development of the site a name was chosen. 
To choose a name for the website, a survey was distrib-
uted to young people and participants (n=74) and 
they were given ten possible names 

Young people want 
advice, information, 
support and signposting 
in relation to transition
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